


Cajun Kitchen

A bitof Louisiana in Santa Barbara.

The best breakfast in town and
you won't find a better lunch.
Now featuring blackened redfish,
jambalaya, and shrimp creole.

1924 De La Vina ¢ 687-2062
Open Daily 630am -230 pm

‘Hineverbe fiatecart?

Leant how you can lose
weight—and keep it
off—without pre-
packaged foods,
gimmicksorcon-
tracts Diet Center

has worked for
millions. It'sone

ofthe largest,

most successful J

weight loss

programs in

the world. ‘Diet Center changed the
way | thinkabnutfind. |
lost 28 pounds tnfive

weeks, and I'll keep itoff

forever."

Kris McKenzie

Get Ready For Spring Break!

$30 OFF*

Lose 8-10 Ibs. in AVIV 7V

* New Clients Only

ihe weight-loss professionals.

683-3767

) of Goleta
'Weight lossand speed of it viih individual ﬂ'l;ﬁfhm Inc .

All Futons are NOT Created Equal...
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COMPACT
DISCS!

The finest'
selection of
Rock «Reggae
Blues«Jazz
We have thousands of titles—
aworld of music you won't find

anywhere else. Also, we”pay
cash for your used CD's.

morninglory

SANTA BARBARA = 966-0266
« 1218 State Street
Open 10-11 Daily. 12-8 Sundays

ISLA VISTA = 968-4665
910 Embarcadero del None
Open 10-10 Daily. 12-6 Sundays

KILL THE
MUNCHIES
AND LOSE
WEIGHT

FASTI
ThppFast

. ThpRHc

Nutritional Dietary Supplements
Revolutionary Weight-
Loss Program Helps
Relieve Hunger While
Pounds Disappear!

Available FromAn Authorized
ToppFast Distributor t rmu« u - >

caLL Now: |_|[NDA

969-2920 Sun 12-5

The New Dream Cloud Convertible
Features:

|/  5Year Warranty
/ Exclusive 3" Foam Core Design

Patent Pending Design Prevents Sagging &

conforms to body movements.
!/ Wrapped With Comfort Fill 7

Mon-Sat 10-6

Helps resist lumping & matting and will hold its
shape for years to come. Absolutely no cotton
batting to pack down.

/ Lightest, Most Portable Futon Available
Easy-to-handle in any position.

/ Converts Into a Sofa, Lounger ft Bed
Will conform to any style frame.

/ Non-Allergenic
Clean & odor free.

| Resists Moisture ft Dampness

Even in the most humid climates.

Pute

Oo/d

Vintage Clothing & Accessories
For Men and Women

FEATURING

SHOES
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WORKING HARD
Catching waves is a
good deal easier if out-
fitted in a state-of-the-
art Rip Curl wetsuit, as
Bob indicates here.

712 STATE ST
S.B. 962-4613

Jour
Dining
and
Entertainment
Cjuide
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SITTING PRETTY
Casual blackwear and
an engaging rat tatoo
can enhance any fash-
ion statement — or in
these cases, fashion
plates, as Bonnie and
Caryl tellingly show.

STANDING PAT In any postion,
casual blackwear and the random
rattattoo are a certain kind of UCSB
fashion phenom. If you see Bonnie
and Caryl on campus, be sure to tell
them you concur!

Fashion 1990#

WHERE BEAUTY BEGINS

An ideo. on essence, o focus of light.

In an. elegant setting
an exceptional salon

Hfek Facials, hairstyles

A vast selection of

skin care products

o o natural cosmetics

. hair accessones
l'y/Hhi

Santa Barbara's
favorite salon.

1L Pamper
yourself
RADIANCE

Beauty Supplies & Salon
1309 Stote Street + 965-1226

LeVi'S SHRINK-TO-FIT

Kotk', GotciS itatiti,
Ruuf>/ - 1

J1arA oh, fyoxf SuR&atetiA,

Buiff - (Jet 1job

Nawt Shipment
SptiMG, 2>acAetid, "»fnr |
flow !

I\/bter&p&t A mm,99,

towel

lfied,, Santa, RcthatiGvi

Kotk', SUCAdISIN
Hewait JlofitiacliA !

SANTA
MONTALVO BARBARA
KORB'S DOWNTOWN
36 EAST VICTORIA
ONE BLOCK OFF
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The Navajo
Indian Golf
Look

By Roscoe Clancy Cohen

a S the autumn
A leaves reincarnate
into beasts of the
jL j L field and the wily
woodchucks awaken from
hibernation to begin their
annual mating rites, there is
only one question on the
minds of the higher mam-
mals like you and, presu-
mably, me:

What the hell am | going
to use to cover my naked
genitals this season?

Well, it’s spring, and al-
though conventional wis-
domwould dictate you wear
“clothing,” in some in-
stances clothing is optional
(on hairy-armpit granola
farmers, for example. Or
during times when you’re
wearing eggonyour face. Or
even when clad in nothing
more than the proverbial
sack cloth).

My great-uncle, Bucky
Kissinger Cohen, was never
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known to wear clothing. He
was also into weird Eastern
religions — a sort of nudist
Buddbhist, if you will. He
took a nudist bride by the
name of Jennifer (Jenny)
Spack Schwartz, moved to a
Butte, Montana nudist col-

I« flie search for
the quivering
underbelly of
spring fashion —
you know, the
trends, the motifs,
the cashola — my
izrst inklings of in-
spiration led me
astray.

ony in 1969, and was never
heard from again.

My great-uncle Bucky
was thelaughingstock ofthe
Cohen clan. All for lack of
clothes.

Keeping up with the Jon-
eses means you’ll have to
plan ahead. You’ll want to
read all the magazines, at-
tend eachand every smarmy
New York fashion show,
and generally getin the faces
of Those In Hie Know.

But you might not want
to go to all that trouble.
That’swhyyou have Roscoe
Clancy Cohen to do it for
you.

Inthe search for the quiv-

ering underbelly of spring
fashion — you know, the
trends, the motifs, the
cashola — my first inklings
ofiinspiration led me astray.

“Earth tones,” said Colin
Campbell, one of Santa Bar-
bara’s avuncular desktop
publishing gurus. “But I'm
not sure where | read that.”

Earth tones. Sure. It
sounded plausible, but |
needed more. | needed an
expert opinion. | decided to
go straight to the horse’s
mouth. 1 figured, who
would know fashion better
than the four-dollar-an-
hourfashion clerks ofbeau-
tiful downtown Santa
Barbara?

“Loose-fitting colors,”
said Cyril, a buyer for Gary
Paul on State Street. “Men
are starting to getaway from
neutral tones.”

| understood, even
though Cyril himself was
wearing all black. Now —if
men don’t wear all black,
and Cyril is wearing all
black...then byassociation,
Cyril is not really a man.
Right?

| decided to extend my
search even further.

Amy, a perky doodler at
the Polo Shop in Santa Bar-
bara, was a bit more forth-
right “For men,” she said
confidently, “colors and
brights will be in.” She cited

See SPRING, p.7A

*Theway you presentyourselftothe
world says a lot about who you are.
Togetheryou and Ican improve your
image by designing your wardrobe
and make up and overall presenta-
tion to complement and enhance
your lifestyle.”

image: 1 a reproduction of
the form of someone or
something 2. A personifica-
tion 3. The impression made
onthe public 4. Tomake 5. To
reflect 6. To picture in the
mind: image 7. Todescribe or
depict vividly

Angelina
owner
Image Consulting
Full Nail Care
+ Skin Care

5276 Hollister Ave. (805) 683-3143
Suite 105 Santa Barbara. CA 93111
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EnNncere

STANDING TALL A time comes

to leave UCSB, and forthe corporate

go-getter an imaginative tweed en- 50 - 75% OFE SALE!

semble is a good start toward the 1919 De la Vina Call for special hours
tailored Italian nirvana. Bob, shown

here, looks to the stars and beyond.

; elyag¢ !

jJeécaelly 6al*:

di' ijOtH eftaeu
10% OFF
ANY SERVICE
563-2092 Open 6 days a week
1827 State St. 7am.-5pm.
Santa Barbara expires 3/31/90 Eve. appts. available

doleria s C”iotlie6 clime

FINE USED WOMENS
CLOTHES & ACCESSORIES

2012 DE LA VINA
Santa Barbara
687-2755
10 am-5 pm Tues.-Sat.
Consignments accepted by appointment only

104 W.
MISSION I
SANTABARBARA

569-2410

SINCE 1971

Tone & Tighten

Your Body with the
European
Body Wrap

Process
Do You Want To:

* Tone and Tighten 4 to 14
Inches In Just One Session?
* Reduce Unsightly Cellulite?

* Reduce Stretch Marks?
This is not a temporary water
loss process, in fact, it's
guaranteed! CALL NOW for your
special UCSB rate.

RUI

Loncept [ 5126 e

QENEAU OPTICAL

ALL OPTICAL PRESCRIPTIONS FILLED
CONTACT LENSES - ALL TYPES

n
STUDENT DISCOUNT

"Where service and quality come first"
1501 State St.

963-1891
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VENCFISTACTICN MODELS NEEDED

For Hair Modeling LAZY DAYS’

: FELLA Whether pon-
Demonstration Classes dering Aristotle of Just
Cuts-Colors-Perms chewing a good eraser,
Photo Sessions Marty shows that a T*

shirt and well-defined

Mondays through June bicep combination is
Shoulder Length and Above no stumbling block to

understanding.

Call Diane 964-4979

Discover
Birkenstock

Discover comfort in exciting
new styles and colors. Step into
the original contoured footbeds
of Birkenstock shoes and sandals,
and discover how healthy and
comfortable your feet can be.

For unsurpassed quality,

trust the original:

Birkenstock.

FACETO FACE Bob

Birkenstock

CRISPIN LEATHER

18W. ANAPAMU ST.
SANTA BARBARA, CA/966-2510

in Isla Vista (2 blocks off campus)
Mon. -Sat. 10 am - 6 pm, Sun. 12-4 pm Ph. 685-8055

SPORTSWEAR

iVUARNETf

Starting March 15th:

BIKINI SEPARATES

Interchangeable Tops, Bottoms & Colors

r . ]1
RAISINS

L A
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SPRING FASHION

Continued from p.4A
a “golf influence” which evoked in my mind an image of
male fashion models in peach and yellow sports shirts being
corralled by a certain model of Volkswagen.

So where exactly do fashion clerks get this kind of infor-
mation, 1 queried. Surely not from each other.

“No,”said Amy. | could tell she and | were becoming fast
friends. “The designers ‘key* off each other.”

“Waaaaa? You — a corporate representative of Ralph
Lauren —are admitting to a respected journalist that fash-
ion designers routinely steal from each other?”

Of course not, she said. The other designers steal from
Ralph Lauren.

But what exactly do they steal? Besides the golfthing, |
mean.

“The country roughwear,” Amy said. “And the Navajo
_I(rj]dian look. But I don’t know where Ralph Lauren got the
ideas.”

That’s right — look for monogrammed Polo feathered
headdresses and stone tomahawk accessories to appear at
high-fashion outlets near you.

Gail, a prospective brain surgeon temporarily working
the desk at Contempo Casuals, partially concurred with the
opinion of mygood friend, Amy. “Flowers, brights, and mi-
niskirts — of course,” she said. | assumed the skirts would
be for the gals—although this reporter admits he’s had his
fair share of skirt-wearing recently. But what about the
guys?

“Not so much flower prints,” Gail said. “Men never
change.”

That’s it, ladies—just like mama always told you. In their
stench-ridden clothing and their rascally ways, men never
change.

Jennifer at the Benetton store in La Cumbre Plaza
seemed somehow... above all the ruckus. When posed with
the question What’s hip for spring? she gave a curt reply:

“l dunno,” she said.

Convinced she was hiding some vital fashion secrets
from the world, 1 pried a little farther. What, for example, do
you make ofthe Ralph Lauren “golftrend” currently sweep-
ing the nation?

“Golf?” Jennifer answered. “As in the green? We've al-
ways been known for bright green. Benetton is known for
bright colors.”

Aha. So Benetton’s been the source of the Spring 1990
“bright colors” thing all along. Does Jennifer agree with our
other experts that colors will be in this spring?

“Yeah,” Jennifer says. “But | don’t like bright colors. |
dont like any of the clothes in Santa Barbara. All the
clothes in Santa Barbara are boring and basic. There’s no-
thing different. If 1 had my way I’d shop in Europe.”

Europe? On a retail salary, Jennifer? C’'mon back down
to earth and have a thermos of coffee, would you please?

Outlandish as Jennifer’s comments may seem, they just
may sum up fashion in general. Fashion means bucking the
trends, casting conformity to the four winds, and biting the
hand that feeds you — usually at the same time.

Holly, who answered the phone at the Gap, seemed to
embody this spirit. What’s hot at the Gap these days?

“Safari,” she said. “Subdued colors. Mauves, tans,
blacks, and off-whites. Florals forwomen. We've got florals
up the butt — that’s what’s hot in Europe.”

Holly went on to refute the concept of Ralph Lauren as
central trend-setter in the fashion world.

“That’s a little egocentric,” she said. “I don’t like the
Santa Barbara Polo Shop. There are other Polo Shops I like,
but I haven't evenbeen inthe Santa Barbara one to see what
they have in awhile.”

But... but... what about that much-ballyhooed Ralph
Lauren “golflook” that’s sweeping the nation from here to
Tuscaloosa?

“We had golf cardigans at Christmas,” says Holly with a
playful sneer. “Golfisout, for us anyway. | havent seen it.”

Holly also wasn’t surprised at the Eurocentric bourgeois
snobbery displayed by her upscale neighbors across the
mall at Benetton.

“That doesn’t surprise me,” she said, insisting she hasn’t
been on any European clothes-buying sprees lately. “But |
like to shop in L.A. They have bigger malls. But soon we’ll
have Nordstrom....”

That’s right —and all hell will break loose, in a fashion
sense, anyway.

Isla Vista’s own Big Dogs, meanwhile, long reknown as
the mainstay ofbright colors, is certain to be awinner in the.
upcoming spring festival of bright colors — right?

“Idont know!”said Liza, the store manager. “Why don*t
| give you the number of our downtown store?”

No passing the buck, you. We’re looking for amateur
opinions, not corporate “facts.” |1 want to talk to the Big
Dog, not its master.

“l don’t know whether to say what’s really coming in or

e Fashion 1990«

what would be best for my business,” Liza continued. She
finally divulged that Big Dogs would favor colors such as
teal, gray, and “kinder, gentler neons. Mellower neons —
butstill neons,” indicating the madness will continue foryet
another season at least.

And what about that Ralph Lauren “golflook” everyone
and their mom is sporting these days?

“Like plaids?” Liza responded. “C’mon — Polo saying
‘golf look’ is like us saying ‘volleyball shorts all the way,”’
she said. “But don’t quote me on that.”

Aftergetting it togetherand consulting with a friend who
just happened to be in the store (memo to Big Dogs execu-
tives: your store managers are socializing on company
time!), Liza was finally able to sum up her feelings about

7TA

spring fashion.

“l have a look in my head and I’'m trying to find a word
that describes it... freeform. Less oversized. Not tight... but
you don’t look like you’re wearing your parents’ clothes.
Clothes to live in. ‘Sensible-wear.” Spring is a lot bolder.
There’s less trends and more personal expression. And you
can quote me on that one.”

“That sounds like great advertising copy,” | replied.

“Yeah,” Liza said. “Sure.”

To Holly, Jennifer, Liza and all our other helpful experts
—my hat is off. I’'m going back to wearing flowered polyes-
ter Hawaiian shirts with plaid Bermuda shorts again. That
is, assuming | dont become a Navajo Indian Polo golfer.

$10%° OFF selected

Beachwear
for
Spring Break

New Arrivals Daily

312 CHAPALA
(At Hwy 101)

963-3400

-* VolleyBlioftskd..

The #1 s Sonas

»7H N\ -vraBHpfiiaioSI8

L% .- j

80S State St. Downtown S.B
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GLEANING A CUBE H's an end-
less summer off UCSB’s pictur-
esque coast. Whether scanning for
waves or just staring off dumbly,
wearing the latest in surfwearis cer-
tain to enhance your view, as Bob

graphicly illustrates here.

Only forstudent Amencan Express* Cardmembers

Apply for the American Express® Card.
Then get ready to take off. In search of
adventure, action-or just simply to escape.
American Express and Northwest
Airlines have arranged these extraordinary
travel privileges on Northwest-exclusively
for student Cardmembers:
m CERTIFICATES VALID FOR THE PURCHASE
of two $118roundtrip tickets—t0 many
ofthe more than 180 cities in the 48 contig-
uous United States served by Northwest.
Each certificate is good for a six-month
period, and they will arrive within six
sweeks after you receive the Card. Current
Cardmembers will automatically receive
their $118 certificates by March 15,1990
provided they are still full time students!*

TRAVEL
RELATED
SERVICES

m 10%O0OFF ANY NORTHWEST FLIGHT—w ith
your own personalized discount card, valid
throughJanuary 1991 on all Northwestand
Northwest Airlink flights. (This discount
is not applicable to the $118 student
certificates and other certificates,
promotional or special status airfares.)

m 2,500 BONUS MILES TOWARDS FREE TRAVEL—
whenyou enroll in Northwests WorldPerks®
Free Travel Program.

AND NOW BECOMING A CARDMEMBER
IS AS EASY AS A TELEPHONE CALL.

Just pick up the phone, call 1-800-942-
AMEX, and talk to us. We’ll take your
application and begin to process it
immediately. (Ifyou have your banking
information handy, like your account
number and bank address, it will help

APPLY TODAY

speed the process.)

Keep in mind that our Automatic
Acceptance Program makes it easier for
you to become a Cardmember now, as a
student, than it will ever be again.

And remember that as a Cardmem-
ber youll enjoy all the exceptional benefits
and personal service you would expectfrom
American Express.

So dont missout on aworld of great
experiences. Pick up the phone. Apply for
the Card. And start packing!

Membership Has Its Privileges'

NORTHWEST
AIRLINES

-1«

If-._  already a student American Exptess Cardmember and have a question about this program, please send your written question, a copy ofyour student 1D and class schedule to: American Express, P.O. Box 35029,
Attn: Student Marketing, Greensboro, NC 27425. Fare is for roundtrip travel on Northwest Airlines. Tickets must be purchased within 24 hours after making reservations. Fares are nonrefundable and no itinerary changes
may be made after purchase. Seats at this fare are limited and may not be available when you call. Travel must originate by certificate expiration date and be completed within 60 days of that date.Travel may not be available
between cities to which Northwest does not have published routings. City fuel surcharges not included in fare from Boston ($2.50), Chicago ($5.00), Denver ($2.00) and Florida cities ($2.00). Certain blackout dates and
other restrictions may apply. For complete offer details, call 1-S00-942-AMEX. 01990 American Express Travel Related Services Company, Inc.

CARD. FOR STUDENTS MORE THAN EVER

« ¥



