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Poems by June Jordan
Nightline: September 20,1982
“ I  know i t 's  an unfortunate w ay  to  say it, but 
do you th in k  you  c a n  p u t th is  massacre 
on the back burner now? "

Poem Towards a Final Solution
In a press conference this afternoon the Secretary 
of Space Development confirmed earlier reports 
of a comprehensive plan nearing completion 
in his Office.
Scheduled to meet with the President later 
this week, Mr. Samuel B. Fierce the Third 
jokingly termed the forthcoming package of proposals 
“ADoozie”.
The following represents a news team summary 
of his remarks:
His Office will issue findings of a joint survey 
of all National Parks conducted in cooperation with 
the Department of the Interior in an effort to delimit 
unnecessary vegetation.
His Office will recommend installation of nuclear 
reactors inside low-growth residential areas of American 
cities in order to encourage voluntary citizen re
location at estim ated savings to the Federal Government 
of more than 2 billion dollars, yearly.
At the sam e tim e, Mr. Fierce suggested that he will 
recommend
quick phasing out of Federal programs for 
land reclamation
described by the Secretary at one particularly 
light-hearted
moment during the press conference as
“Neanderthal nostalgia
for the little flowers that grow.”
In addition, the Secretary indicated he will calll 
for the computation of food stamps as income so that, 
for example, a legitim ate Welfare recipient in Mississippi 
will have exactly $8 a month as disposable cash.
Finally, Mr. Fierce alluded to a companion proposal 
that will raise the rent for subsidized housing by 20 percent.
These various initiatives can be trusted to contribute 
significantly to the President’s economic goals and to 
the development of more space, coast to coast. They 
will furthermore establish the Office of 
Space Development
as an increasingly powerful factor in budget-conscious 
policymaking.
An unidentified reporter then queried the Secretary as to whether this
plan could fairly be translated as take
down the trees, tear-up the earth, evacuate the urban poor,
and let the people hang, generally speaking.
Mr. Fierce dismissed the question as a clear-cut attempt 
at misleading and alarm ist language deliberately obtuse 
to the main objective of economic recovery for the nation.
Pending official release of his recommendations to 
the President, the Secretary refused to comment on 
the snow
falling on the stones of the cities everywhere.
Copyright 1985 by June Jordan. Published by Thunder’s Mouth Press 
Inc.

Media Manipulation anc
Helen Meloy and John Egan

Media manipulated drug hysteria. How and why 
is it happening, and what are its consequences 
in terms of social control? When people are 
frightened and hysterical, they don’t think 
clearly and are vulnerable to control by 

others. Frequently, when people feel intense frustration 
along with fear over problems they can’t control, they 
become disillusioned and begin to question their values and 
beliefs about what is right. Fear and frustration become 
aggression and may lead to social unrest if left unresolved. If 
the source of the problem causing frustration and fear isn’t 
eliminated or brought under control, people may become 
mobilized to change the existing social order. By providing 
outlets for aggressions, the government and mass media can 
divert energy away from protests, and help to relieve the 
tensions that result from domestic and world affairs.

Media Manipulation

The government and mass media can serve the purpose of 
selecting the ’cause’ of our problems and focus our attention 
toward that source so people can release their tensions at a 
‘socially acceptable’ target. In this way, repressed and 
unfocused anxiety can be directed as aggression at a 
scapegoat. John Stockwell, former CIA officer who regularly 
speaks at IJCSB, calls this the “politics of paranoia.” He 
explains that the government and CIA select internal and 
external targets at which we direct our aggression, which 
they have evoked through manipulation of the media. The 
selection of targets is important because it not only focuses 
public attention toward the labeled ‘source’ of fear, anxiety 
and frustration, but also takes our minds away from other 
issues that are problems in our society. Furthermore, public 
opinion is manipulated away from social and economic 
conditions that contribute to major problems facing our 
society as well as from government policies that further 
intensify those problems.

Tactics of Media Manipulation

The media employs various tactics to evoke fear and direct 
aggression at a target. These include labelling, disin
formation (lies, omissions, 
distortions of the facts), 
using words, images or 
pictures that portray the 
selected target enemy as 
bad, evil and frightening, 
while the group or people 
who represent our gover
nment are portrayed as 
kind and righteous. Ac
cording to the U.S. Army 
F i e l d  M a n u a l  on 
psychological operations,
“A photograph or picture 
can often insinuate a 
derogatory charge more 
effectively than words. The 
combination of words and 
photographs or pictures can 
be far more effective.” News media describe the peole who 
lay out its pages as designers who are actually experts in 
media psychology and manipulation. In the lay-out of a page, 
several tactics are used, among them juxtapositioning ar
ticles with pictures from other articles placed next to them in 
order to evoke emotional responses in the reader. Other 
tactics include headlines that don’t correspond to the ar
ticle’s content, and the manipulation of language. In this 
way, the reader is predisposed to reacting a certain way to 
the content of the article. Media studies show that most 
people scan newspapers and magazines rather than read 
them. Through the tactics of juxtapositioning, an emotion, 
such as fear, created by a photograph in an adjacent column 
persists in the reader’s mind long after the words of the 
article or editorial comment are forgotten.

An example of the tactic of juxtapositioning photos with 
articles in order to evoke emotions at the target of our 
aggression, can be illustrated by the front page spread in the 
Los Angeles Times (3/16/86). The president claimed that 
Sandinistas dressed in Contra uniforms and killed their own 
people in order to incriminate the Contras. No actual 
evidence exists to substantiate that claim. Note a photo of a 
woman praying and grieving over the graves of her family 
was placed exactly next to President Reagan’s disin
formation. The reader who scans the page feels sorrow for 
the victims and learns that we can’t trust those Sandinistas, 
once again. It is disinformation and media manipulation like 
this which is presented on a daily basis week after week that 
eventually influences public opinion and influences

congressional decisions.
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c o r p o r a t e  medi a  
manipulation. The most 
recent example — the 
“DRUG EPIDEMIC” in the 
U.S. — has evoked mass 
hysteria among people in 
our country. Drug users are 
now the supposed cause of 
the breakdown of our 
society’s moral character 
and the source of our 
problems. According to an 
opinion poll in Time 
Magazine (September 
1986), nearly 75 percent of 
the respondents said that 
drug use is a most serious 
problem in our country 
today, and 70 percent said 
that they would favor drug 
testing in their company.
The reality and statistical
evidence presented by the National Institute of Drug Abuse 
shows something quite different than the opinion polls and 
the media’s portrayal of the problem. Over the last six years, 
from 1979 to 1985, the use of cocaine among high school 
seniors increased by one percent (from 5.7 percent to 6.7 
percent). Statistics also show that the number of students in 
both high school and college who use marijuana has 
decreased over the past five years.

While President Reagan talked a hard line against drugs, 
he has reduced funding for drug treatment centers by $200 
million in 1982, and another reduction of $126 million in 1985. 
If he was so concerned about the drug epidemic (which 
peaked, by the way, in the middle 1970s), why has President 
Reagan cut funding for treatment of drug abuse among the 
people of our country, only now to have such a big media 
splash with Ron and Nancy on TV and headlines across the 
nation? Why the mass hysteria about drug use and why 
should the media cooperate in this, since the common belief 
in a free society is that the media question the government’s 
policies and practices?

The media are part of the corporate-government system. 
Through interlocking directorates, the major mass media 
have the same people on their boards of directors as those 
sitting on other boards of large multinational corporations. 
Those board members cannot be objective in presenting the 
news, since their major interests are the sales, profits and 
power of the corporations they represent. For example, the 
S.B. News-Press is a subsidiary of the N.Y. Times Cor
poration which receives most of its income in the form of 
advertising from major corporate giants such as insurance 
corporations, most of whom are larger in assets than any 
U.S. banking corporations. Advertisers also include tobacco, 
alcohol, pharmaceutical corporations who stand to gain 
much from the recent media manipulated drug hysteria. 
Vice President George Bush’s family is heavily invested in 
Eli Lilly, a firm which produces legal narcotics, as opposed 
to the illegal drugs which are the focus of the anti-drug 
legislation and government control. Since most of revenue in 
mass media advertising comes from corporations such as the 
alcohol and tobacco industries and since they stand to lose 
much from the legalization of illegal drugs, media will 
present issues favorable to the interests of those corporations 
which provide most of their revenue. Note, for example, the 
full page alcohol and tobacco ads which regularly appear in 
Time and Newsweek magazines. These ads represent 
millions of dollars in profits for those newsmagazines each 
year.

Consequences of 
Media Manipulation

What are  the con
sequences of media 
manipulation and the 
politics of paranoia? Who 
benefits from this process 
of evoking fear and 
creating a target who is 
supposedly the cause of 
the problem? First, the 
politicians benefit by joining the anti-drug bandwagon as the 
1986 elections draw near. It is not surprising that Ron and 
Nancy have selected 1986 as the year of saying ‘no’ to drugs, 
while people have been saying ‘no’ to drugs for a long time, 
without any help from them. Politicians who are labeled soft 
on drugs are similar to being labeled ‘soft on crime’ in terms 
of their election chances. The public is encouraged by the 
media to vote on the basis of their fear of the ‘drug epidemic’ 
or should we say, drug — ‘non-epidemic’. Now, Congress 
funds money for drug problems which peaked five years ago, 
just as elections are getting close.

Secondly, the government benefits by taking out attention 
away from the real problems of our society such as poverty, 
pollution, unemployment, defense contractor corruption, 
U.S. violation of the World Court, to name just a few. Media 
then directs our attention toward the ‘drug problems of our 
youth,’ pointing the finger at them as a source of our 
problems.

More ominously, it must be remembered that totalitarian 
states gain control when the people voluntarily surrender 
their civil liberties to the government. This happened in the 
1930s in Nazi Germany, when people voluntarily gave up 
their personal freedoms under the threat of domestic 
terrorism which was, in reality, manufactured by the 
government. The Fourth Amendment to the U.S. Constitution 
protects us from unreasonable searches and seizures. 
However, if the people of our country voluntarily give em
ployers and/or government officials the right to randomly 
enter and search our bodies without due cause, because they 
believe that it serves the interests of protecting our citizens 
from the “drug epidemic,” then we are forfeiting our rights 
to our Constitutionally guaranteed personal freedoms. This is 
just a small step away from all employers or prospective 
employers requiring random urine tests, blood tests, and lie 
detector tests without just cause. This is clearly giving up our 
personal freedom just in order to have a job. This is BIG 
GOVERNMENT at its worst... and for what purpose? Where 
is the drug crisis except as a way to create more fear and 
control over the people? For surely the government is not 
interested in drug treatment, when more than half of the 
money which Congress allocated for the ‘Drug-Free 
America’ is designated for increased law-enforcement, and 
another $100 million is shifted away from aid to college 
students and directed toward anti-drug programs in the 
nation’s schools.
What Can Be Done?

If you are intrigued by the discussion about the politics of 
paranoia and media manipulation, you may begin to read the 
printed mass media with a more critical eye. Being aware of 
the tactics of manipulation gives us power to read beyond the 
propaganda. Expanding our sources of knowledge can help to 
alleviate our fear. You may wish to seek out alternative press 
which are not controlled by the multinational corporations. 
Read books on the subject of mass media, and attend the 
talks on social issues, given by the university, Associated 
Students, and student organizations on campus to expand 
your perspective even further. Knowledge is power, and we

can expand our power by 
being more informed. 
Ultimately, the final 
analysis is your analysis. 
Don’t let the government/- 
m u l t i n a t i o n a l  c o r 
porations coerce your 
analysis through mass 
hysteria about the ‘drug 
epidemic.’

It has been suggested by 
people who are protesting 
the wave of random drug 

tests that Halloween, 1986, be the day people all over the 
country anonymously send their urine sample to Ron and 
Nancy for testing. Make your analysis count. Previous 
protests changed the course of history in 1964, people had ‘sit- 
ins’ to protest racial discrimination; in 1969, there were ‘love- 
in’s ’ in the 1980s there were ‘die-ins.’ So, on Oct. 31, 1986, 
protest against random voluntary-manditory drug tests by 
participating in a ‘UR-INE,’ and send your urine sample to 
the White House. A MEDIA SPLASH!

Show your concern for personal freedom and piss on the 
government.
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Demeaning Two Sexes Is Better Than One?
m1 M m * nything goes with eggs.., ”  reads the billboard depicting an egg cradled on the 

m  I I  multi-colored spandex suited curve of a woman’s lower back. Such im ages in 
M  M advertising are so common place that many of us don’t stop to ask, “Hey, 

what do eggs have to do with women’s bodies?”
What image of women are we buying into when we succumb to the 

™ “  psychological manipulation of such advertising tactics? And it’s not just eggs.
Stop, think. Open a magazine, turn on the television. Women’s bodies are used to sell 
everything from tampons to the latest in sport cars. No one denies the power of media to 
influence our perceptions of the world we live in, certainly not the multitude of various 
industries that dump millions of dollars annually into marketing and promotional ac
counts. The time has come for us to acknowledge the important role such media plays in 
shaping our perceptions of ourselves and eachother as well as its ability to create and 
reinforce the stereotypes we must exist with daily.

“While advertisements appear to be photographing male and fem ale human beings 
what they are actually photographing is a depiction of masculinity and femininity that is 
fitted in such a way as to make it function socially,” says Erving Goffman in his book 
Gender Advertisements. These depictions most commonly reinforce the traditional 
stereotypes of male and female. For example, women are most often portrayed as 
homemaker: dusting, mopping, buying groceries, cooking and attending to children. 
When a man plays the role of homemaker it is because “mommy is away” — the situation 
is deemed unusual or special. If a woman plays an active role outside the home, the ad 
focuses on her pantyhose, deodorant, feminine protection or make-up; all of which 
enhance her appearance and “help her through her busy day.” Selling serious products 
such as cars, stereos, computers, insurance or the 
image of a bank is a job reserved for an authoritative 
male narrator. Typically, women are portrayed 
passively lounging, day-dreaming or waiting. Men, 
however, are portrayed in an active role: crushing beer 
cans, participating in sports, or running a business. The 
woman is an ornament to her surroundings, the man is a 
participant in his.

Not only do traditional images of the ways in which 
women and men should behave and act persist in today’s 
advertising, but power relations between the sexes are 
arranged to reflect fam iliar sexual stereotypes. In many 
magazine ads, a power relationship is implied by the 
arrangement of the characters. The images can be 
subtle but they reinforce the sam e roles that we have 
been taught since childhood. Even when the couple 
appears to stand side by side, his shoulder may block 
hers. “Often the man stands in front of the woman or 
leans over her, whether the setting is one of family, 
business or leisure,” Goffman points out. There are 
exceptions, but the new Obsession perfume ads 
illustrate perfectly how the industry tailors an implied 
power relation to its target audience. The controversial layout has been done in several 
variations, all of which contain a couple (and sometimes a third partner) in the midst of a 
vague sexual scene. In woman’s magazines the woman’s body is arranged above the 
man’s dominating him. In men’s magazines the opposite arrangement is employed. Such 
blatant usage suggests that implied power relationships are no accident, but rather an 
important part of the picture and its intended appeal.

More than ten years ago the advertising industry began to acknowledge the role that it 
played in the objectification of women, but throughout the years it has done little to change 
its practices. In 1975 the National Advertising Review Board published a report on their 
study of media images of women. The panel came to the consensus that “there is an im
portant difference between portraying a woman as a sexual being and portraying a 
woman as a sex object.” Objectification involves reducing a person to no more than a 
passive mannequin by using no more than the outer shell of her body to sell a product. The

woman thus possesses no individuality or qualities of 
her own in the portrayal. The panel also found that 
“many women resent the use of fem ale body parts as 
decoration or as an attention-getting device.” But 
whether or not the link between objectification and 
violence against women is a tangible one has yet 
become a concern of the advertising industry.

The differences between a dehumanized, objectified  
image of a woman and a more natural or human image 
are easily distinguishable in two ads currently on the 
market. Both promote clothing. One, designed by 
ESPRIT appeals to the viewer with the vibrancy of the 
model’s unique character and personality. Another, 
designed by SATISFACTION to promote a bathing suit 
sale, stresses the model’s passivity. She pouts as she 
stands, vulnerable (less than half dressed), with a 
somewhat confused expression of fright on her face.
This ad is one up on many though — it includes her 
face.

Especially cheapening, many agree, is if the product for promotion is totally unrelated 
to the fem ale body such as when bodies are used to sell cars, beer or after-shave lotion. 
Many women and men also resent advertisments with the implication of a fem ale body as 
a reward for an incentive to buy a product (such is the case in the current Solana Tanning 
Bed Advertisment).

Despite the concerns of the National Advertising Review Board eleven years ago, the 
usage of fem ale body parts as objects has persisted with the tenacity of the cockroach, 
while other gimmicks have come and gone. It is unfortunate, because scholars have 
determined a link between objectification of women in the media and the growing rate of 
violence against women in society. Organizations such as Media Watch and Citizens for 
Media Responsibility Without Law claim  that in order for a rapist to violate a woman’s 
personal sovereignity he must first conceptionalize her as an object and as public 
property. Both of which the advertising industry does for him every day. IN other words, 
some men and women believe that promoting women as passive sex-objects rather than as 
powerful individuals reinforces their victim  status, and creates an atmosphere of ac
ceptance and tolerance toward violence against women.

Rather than working to bring an end to fem ale sexploitation, the trend of the eighties has 
been to objectify men, suggesting simple-mindedly that two sexes exploited is better than 
one. Ads for Calvin Klein underwear display a scantily-clad, reclining male body. Soloflex 
offers an attractive baby-faced male who peers submissively at the viewer. Interestingly, 
the model for Soloflex was asked to remove his shirt by the fem ale host. He was most of
fended and refused on the grounds that he was not a piece of meat. The m ale ob
jectification should not be considered a piece of meat. The male objectification should not 
be considered a step forward for women, but as a step backwards for human dignity.

All in all, the differences between men and women can be summed up in one universal 
given. A man’s image, overwhelmingly is still determined by what he does and how he 
effects the world. A woman’s image is still a reflection of how she looks to others. She must 
carry about an inner mirror, continually asking herself, “what does the world see when it 
looks at m e?” _  .

— Rebecca Lester
Friday’s focus is changing. What was 

formly a free forum for student, faculty 
and community art, literature and poetry 
is becoming a theme magazine that will 
focus on critical issues and current trends. 
I will still incorporate the works of various 
artists and writers but we will now ask that 
their work reflect the issue at hand. Each 
FM will center on a specific topic and the 
work within the magazine will in some way

relate to that topic. I am forever in search 
of talented, creative and energetic input. 
The upcoming themes are the Occult and 
Graffiti. Deadlines are October 16 and 
October 30 respectively. If you’re in
terested in submitting work, come to the 
Nexus office and leave a message in the 
FM mailbox and I will contact you.

Susanne Van Cleave, 
Editor Friday Magazine

UCS B 1987
STUDENT HANDBOOK
NOW HIRING STUDENTS:

★  Editor
★  Business Manager

Graphic 
Artist

Experience Necessary
Applications available at the 

Dean of Students Office, 1005 Cheadle Hall 
For m ore in fo : x4256

: <=*:
SEMINAR 

10/10 -  7-10 pm 
10/11 — 9-1 pm 

Lotte Lehmann Hall
for more info call 

968-5655
Vineyard Christian Fellowship

FM  S taff:
Editors:

Lisa Mascaro 
Susanne Van Cleave

Art work by Tom Crites
Special Thanks to 

John Egan 
Rebecca Lester 

Helen Meloy

“THE DREAMS OF ISIS  ”

p resen ts  the COTYLEDON  »

A MAGICAL MUSICAL MASSAGE.

EXPERIENCE DYNAMIC SOUND FOR FUN, RELAXATION,
AND MIND EXPANSION.

COMPUTER ENHANCED SOUND AND MUSIC WITH ENERGY 
SENSITIVE WIRELESS BIOFEEDBACK

ENJOY TOTAL RELAXATION AS YOUR FAVORITE MUSIC VIBRATES 
YOUR ENTIRE BODY WITH PLEASURABLE SOUND AND MUSIC.

EACH TIME YOU RELAX. THE MUSIC RESPONDS, HEIGHTENING 
YOUR AWARENESS AND CONTROL OF MIND AND MUSCLE TENSION.

HIGH-TECH STRESS MANAGEMENT. PAIN REDUCTION. 
CONSCIOUSNESS TRAINING.

---------OR JUST FOR FUN.

CALL “DREAMS o f ISIS" 966-3808.

SPECIAL STUDENT RATES


