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black skirts, kneesocks and, 
of course, the black Reebok 
sneakers. I have even ob
served some locals dying 
their hair and painting ¿heir 
nails, all ten of them, with 
black.

Why? I can’t imagine all of 
the colors and color com- 
b in a t io n s  th a t  look 
aesthetically pleasing to the 
fashion-conscious observer. 
Why do so many people 
resort to wearing, in 
essence, no color at all? As a 
reporter, I went looking for 
the answer at the source.

“Excuse me, but why are 
you wearing black today?” 
Ooohh baby! If looks could 
kill, I wouldn’t be alive to 
write this. With the dirtiest 
look, my potential source 
walked away. Maybe I was 
too forward.

“Excuse me, I’m doing a 
light-hearted article for the 
Daily Nexus on why so many 
people wear black on this 
campus. Could you please 
tell me why you wore black 
today?”

“It’s my favorite color!” 
was part of the reply I got 
from this approach. There is 
no need to divulge the rest of 
the conversation except to 
say that it was brief and I 
thought of a great comeback 
...a n  hour later. This went 
on for most of the afternoon. 
Nobody wanted to discuss it.

(Seepg.5A)

Garrett H. Ornata and S.M. Wenrick 
Editors

By John Tobin 
Opinion Editor

“Daddy, why do dogs lick 
themselves down there?” 
“Because they can, son, 
because they can."

As an opinion editor of this 
fine commie rag, it is my job 
to read and give space to the 
hundreds of letters found in 
our illustrious “Reader’s 
Voice” section. In recent 
weeks I have read too many 
letters about the inordinate 
number of blondes on our 
UCSB campus.

Coming from Boston, I 
was personally delighted to

find so many of the 
“ C alifo rn ia  b lo n d es’’ 
rumored to inhabit this 
general area. However, 
something strange has 
recently caught my eye, 
strange not because I’ve 
never seen it before, strange 
because I didn’t expect to 
see so much of it in bright 
an d  s u n n y  s o u t h e r n  
California.

It’s black. It seems that a 
large proportion of the 
campus population counts 
black clothing as a major 
part of their wardrobe. 
There is no limit to what 
these people will wear if it is 
black. Black pants, black 
turtlenecks, black sweaters,
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Ü The Designer
By Scott McCollister 
Contributor

Good design follows a line 
from the eye to the mind 
then straight to the heart.

— Alexander Julian

Judy Kaye used to walk 
back and forth in front of my 
dorm window. Her eclectic 
style of dress intrigued me, 
and one day my RA pulled 
me in to meet her. Her 
dream was fashion design, 
and since then I have wat
ched as she has come closer. 
to this dream. Last spring 
Kaye displayed her work for 
the first time at a Biltmore 
fashion show and was en
thusiastically received. Last 
week her work was shown 
again in a smaller show at 
Zelo. What follows is an 
interview with the designer 
at Cafe Roma.
SM: I guess that this interest 
in fashion has been stewing 
for a few years? :
JK: It started with making 
pillows for my Barbies, so I 
had an interest in sewing 
when I was fairly young. My 
mom taught me how to use 
the sewing machine when I 
was nine and I’ve been 
sewing on it ever since. I 
took one sewing class in the 
sixth grade but I didn’t learn 
much except how to make a 
prairie shirt.
SM: And after Barbie?
JK: I began altering pat
terns when I was 13. I’d see 
something in a magazine I 
knew I couldn’t buy, so I’d 
make a pattern for it. A 
classic example was a 
Channel dress I saw in W 
magazine. I had to have it, so 
I made it. I still have it. I 
didn’t learn how to knit until 
I was 17. I bought a Learn 
How to Knit book and taught 
myself. It wasn’t easy, I 
went through a lot of 
practice yam. The first 
sweater I made was my own 
design and I’ve made very 
few sweaters from patterns 
since.
SM: It seems obvious that 
you have a “gift” for 
fashion.
JK : If talent can be inherited

mine probably was. My 
grandmother was a fashion 
editor for Vogue magazine 
and owned a fabric store in 
New York, but unfortunately 
she passed away when I was 
only four. No one else in my 
family has the same passion 
for sewing and design as I 
have. After talking with 
other people, I have learned 
that sewing comes much 
easier to me than most 
people and I have an unusual 
amount of patience for it. To 
some that would seem a 
“gift.”
SM: Many would say that 
fashion design is an art

form...
JK: If I say that fashion is 
art it must be expressed as 
an opinion. Many artists 
would argue that fashion is 
not art, but I think it can be. 
As far as I’m concerned the 
body is an empty canvas. 
Instead of using paint or 
charcoal, I use fabric. Line 
and form are as imporant in 
good design as they are in 
other art. Couture design is 
definitely art. Although it 
may not be functional, it is 
visually pleasing. I identify 
most with couture designers 
in that respect because I see 
every outfit as unique, 
existing in its own right.
SM: As an artist, who has 
inspired you in design?
JK: Perry Ellis was my 
favorite designer. He did so

much for American fashion 
standards. Coco Chanel and 
Jessica McClintock are my 
ideals in women’s design. 
Missoni is my favorite for 
fabrics, color and texture. 
I ’m not influenced by any 
particular designer, every 
designer will do things I like 
and things I don’t. If they 
didn’t, people would be 
bored and no standards for 
good design would exist. But 
believe me, for everyone out 
there that likes what you do 
there are just as many who

3
5
don’t. Designers fail when 
they aim to please everyone. 
For that reason, I think 
inspiration has to come from 
within.
SM: Like other art forms, 
fashion has  d i f ferent  
mediums...
JK: I happen to believe 
fabric is the best medium 
although others have used 
plaster and grass. My 
favorite fabrics are linen 
and rayon, the former is 
easy to work with and the 
latter nearly impossible. I

Judy Kaye is on the left. Scott McCollister is on the right. 
Below, three of Kaye’s designs for the Zelo show.

also like wools and silks. I 
only work in natural fabrics. 
Clothes must be comfortable 
as well as good looking. I’ve 
lost many friends bringing 
them fabric shopping. It’s 
something I have to do alone. 
I can literally spend days in 
a store just looking at fabric 
and envisioning clothes. 
Fabric is my greatest in
spiration. I rarely buy fabric 
without knowing what it will 
be.
SM: What type of time 
frame is involved?
JK: I can make an outfit in 
as little as two hours and I’ve 
made a sweater in as little as 
three days. That may seem 
incredible, but I’ve been 
sewing for 13 years. I’ve 
learned a lot of tricks and 
shortcuts.

SM: Can you phrase what 
you do as a particular style? 
JK: I would say I don’t have 
one. That sounds ridiculous 
but I love so many different 
styles from classic to 
modern. My clothes don’t 
usually relate to each other. 
That is where my difficulty 
arises in designing a “line” 
of clothes. It’s difficult to 
pull off a show with a 
twenties inspired dress and a 
bubble skirt on the runway 
at the same time. I learned 
that from my first show.
SM: You must be pleased 
with the success of your first 
show.
JK: The show I did for 
DeMarcos (at the Biltmore) 
gave me a wealth of ex
perience. Although I was 
trying to do too many things 
other than the show, I really 
got a feel for the pressures, 
creative and otherwise, that 
are involved. The response 
w as o v e r w h e l m i n g l y

positive for my first show. 
Other than the show at Zelo 
on Thursday, there isn’t 
much more I can do right 
now. I’m graduating in June 
and school has to be my first 
concern right now.
SM: Why did you pick 
English as a major?
JK: I love to write. It comes 
second only to my love for 
clothes. Someday I would 
like to go into fashion 
journalism or editing. It’s 
one of the few areas I 
haven’t really pursued.
SM: Do you think people are 
basically apathetic toward 
fashion?
JK: People tend to wear 
clothes unaware of the fact 
that someone makes them. 
Someone designs, picks out 
fabric, produces the gar
ment and then promotes it. 
Promotion is the only aspect 
most people are aware of. 
Someone will see the pieces 
to something I’m making 
and have no concept of what 
they are or where they go. 
There will always be people 
who are apathetic toward 
fashion, I just won’t be one of 
them.
SM: Do you think fashion is 
becoming more focused or 
more universal?
JK: It is difficult to forecast 
where fashion is going. 
Trends are really the only 
remotely predictable factor 
and I’ve never been too 
much of a conformist. My 
feeling is that fashion is 
becoming universal. Style is 
up to the individual more 
than ever. It is no longer a 
matter of what one wears, 
but how it is worn. That is 
where personal style cpmes 
in. Someone can take the 
most basic pieces and create 
an absolutely smashing 
outfit. I never know what I 
will be inspired to do from 
one minute to the next so I 
suppose I wouldn’t be able to 
tell you what someone else 
will be doing!

Spring . . . it’s a time for new life, 

a time to blossom, to change, 

to come alive, and to feel 

good about yourself.

At La Belle, we help you discover 

the ways to be the best 

you can possibly be.

La Belle’s Spring Classes 

are forming now.

If you want to look and feel your best 

inside and out,

Sign Up for Spring Classes Today! 

(Registration is limited!)

Call 963-6501 and get a free 

evaluation and brochure.

It’s time to Celebrate Spring!
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with coupon expires April 30, 1988

Includes 
Shampoo & 
Set or
blowdry, with 
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KMS
Nucleo Protein 
Her Cere 
Products

Kristofer’s
SCHOOL dBWJTY

Appointments 
(student work only)
Tele. 965-0079

Classes Starting 
Now.
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Sanu EWfaül, C* 93101ENROLL NOW FOR A CREATIVE CAREER IN COSMETOLOGY!
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T A L K  TO 
U S A B O U T  
A  S P IR A L  - A Subtle Shade of Plum

recommends  a liquid 
foundation applied with a 
sponge. Natural lighting is 
optimal, she says, as 
generally “the bathroom is 
not bright enough.”
3. Eyes. She encourages the 
use of commercia l ly  
p a c k a g e d  t r i - c o l o r  
eyeshadows. Apply the 
lightest shade right above 
your eye, the medium shade 
on the inner part of the lid, 
and the darkest color on the 
outer corners but not all the 
way up as it should fade out. 
For Hofmann she used a 
pink on the eyelids with a 
grey blue slightly above 
that.

Don’t forget the eyebrows. 
Carefully pluck them from 
below, (don’t over pluck) 
and then brush them up.

F rak er then applied 
slate—colored liner above 
Hofmann’s eyes, pointing 
out that she was “staying in 
the cool family.” Eyeliners 
“make the eyes look bigger, 
but don’t apply them all the 
way around,” she says, “just 
on top, and a little on the 
bottom.”
4. Powder to set all this. She 
recommends carrying a 
compact to keep the effect 
fresh all day.
5. Blushes. Two shades are 
generally used, a darker 
shade under the cheekbones, 
and a lighter one just above. 
For contour, Fraker applied 
a little on the jawbones, 
aiming for an oval look to the 
face. She stressed blending 
everything well.
6. Mascara was applied by 
means of “a little trick” — 
down from the top lashes 
first, then normally un
derneath and then the bot
tom lashes. For blond hair, 
wear brown or dark brown 
mascara rather than black.
7. Lipstick is the final touch, 
here a shade of plum. Lip 
color should not be too 
glossy,  and l iner is 
desirable, Fraker said and 
added, “ Make sure to 
freshen up your lipstick 
during the work day, as well 
as checking on your eyeliner 
and blush to make sure it 
isn’t fading off your face.”

In terms of the total look, 
Fraker stressed softness and 
simplicity. Hair should be 
smooth and elegant, and a 
manicure is also important 
in terms of giving off a 
polished impression.

(Fraker learned all this 
f rom playing in the 
bathroom when she was 
little and then discovering as 
she modeled that she “ex
celled in makeup.” Since 
then, she has had over fif
teen years experience in the 
field working for Brooks 
Photography, television and 
movies. She charges $25 for 
a typical hour’s makeover 
and can be reached at 964- 
3270.)

PER M  FOR 
LO N G  H A IR By Sabrina Wenrick 

Special Sections Co- 
Editor

exact nature of the ap
pointment. Fraker points to 
classic, more subdued colors 
as appropriate for the 
working world, and says that 
makeup should coordinate 
with your clothing.

D a y t i m e ,  b u s i n e s s  
makeup is more subdued, 
less dramatic than that for 
nighttime, and the Nexus set 
up a session for her to 
demonstrate how to apply it 
in a seven-step process. 
(Blond model Heidi Hof
mann wore a dark blue 
blouse, which Fraker kept in 
mind when she decided on

CELEBRATE SPRING!
In <i ftisliioii forward floral 
print by
BARBARA-BARBARA
S|xriaHi| p r im l from 
$110.00 -  $150.00
Several .styles and prints fo 
c iKxise from.

R U M O U R S
In The Heart Of Piccadilly Square
M O NDAY-SATURDAY 10-6 SUNDAY 12-5

For women, preparation 
for a job interview doesn’t 
stop with a suit and resume. 
“A total look” is what you’re 
aiming for at an interview, 
makeup artist Karen Fraker 
said. “Makeup is a personal 
thing,” she added, and while 
“people tend to go with 
colors they like,” they 
should be sure to stick to one 
color family. Looking 
“together” is an essential 
part of making a good im
pression.

To the interview you can 
wear a suit, a skirt with a 
sweater, a jacket and pants, 
or a dress, depending on the

cool  c o l o r s  fo r  the  
makeover.)

1. Touch up imperfections. 
Fraker toned down the red in 
Hofmann’s cheeks with a bit 
of yellow-toned foundation. 
But she warns against going 
overboard, as flourescent 
lights tend to “take the red 
out of your skin.” If your 
tone is a bit on the grey or 
green side use a pink 
coverup.
2. Next, some foundation, 
making sure it is close to 
your skin tone and blended 
down the neck. Fraker

STUDENT 
SPECIAL 
$5.00 OFF 
ALL HELENE 
CURTIS PERMS 
WITH THIS AD 

We Now Have an A crylic  Nail A rtis t 
Special $ 3 0  fu ll set 

We are under new management!
Come and Experience our Full 

Service Salon Staffed by 
Highly Trained Hair Technicians 

OPEN 7 DAYS NO APPOINTMENT NECESSARY 
270 S torke Road
G oieta, C A 93117 (805)685-4548
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the
Fashion
Monster

By Garrett H. Ornata 
Special Sections Editor

As anyone can tell you, 
fashion is a tricky issue. It’s 
not easy to be up on the 
cultural and stylistic ebb and 
flow of the current trends 
and fads. It is especially 
difficult for the financially 
struggling college student to 
invest properly in just the 
right set of clothes before 
they go out of vogue. It would 
not be unusual to buy an 
outfit costing in the triple 
digit figure and discover it 
has become old and 
overexposed before you get 
it worn in. Luckily, UCSB 
students have their own 
solution to the fashion 
problem that reduces the 
pocket book squeeze: They 
dress like bums.

This is not literally  
speaking, of course. But to 
s o m e  o t h e r  f a m o u s  
universities, coming to class 
in a t-shirt and sweats would 
be a decidedly bad social 
statement. A friend at 
Boston University admitted 
her surprise that our daily 
wardrobe was so casual. The 
student body there, ap
parently, is very much 
aware of decorum and 
propriety. Isn’t that a

NO COLOR
(Continued from pg.2A) 

Maybe I was going about this 
the wrong way.

I tried the question one 
more time, this time at a 
local party. The reply I got 
here was interesting enough. 
“Black is a thinning color. It 
makes a person look thin
ner.” I thought I had found 
the answer.

Not so fast. With a quick 
look around the room, I 
realized that this was a 
personal matter. Too many 
thin people were wearing 
black for this to be univer
sally true.

My esteemed editor in
formed me that a lot of these 
people are “artsy,” that is, 
they enjoy the art scene. 
“Aahh,” I said, “artsy. 
Sensitive students. Maybe if 
I gathered them together in 
a group discussion, they 
would feel more comfortable 
talking about their color 
preference.” I arranged one 
with a friend and neighbor of 
mine, who wears black and 
has many friends who do.

“John,” she called, “I 
can’t get a group together.” 
This didn’t entirely surprise 
me.

“Why?” I braced myself.
“They don’t want to have 

their names in the paper ... 
they don’t want to be teased 
for saying something 
dumb.”

After a long discussion 
with my neighbor, I was 
enlightened. It seems that 
people who wear black don’t 
want to get into a group 
because that would make 
their dress code look 
“trendy.” A definate faux 
pas in this tight circle.

Like the boy at the 
beginning of this article, I 
had a response without a 
real answer.

<Seepg.9A)

shame?
The practicality  and 

simplicity of the un-fashion 
statement of many UCSB 
students should be a source 
of pride. On a campus our 
size with our relatively easy
going lifestyle, it properly 
reflects the collective per
sonality of Santa Barbara. 
And in most cases, it is not 
the result of careful ob
servation of -accepted 
behavior and attire. People 
just dress the way they want 
to dress. And for those of us 
who can’t afford to do 
anything else, un-fashion is 
the only way to go.

T h e r e  a r e  s e v e r a l  
variables to look like you are 
fashionably apathetic, but 
also want some basic 
similarities. The first of 
these is the t-shirt. T-shirts 
are a staple in the daily wear 
of students. Not only are 
they simple to put on, 
comfortable to wear, but 
they are also one of the 
major distinctions of a 
person’s personality and 
loyalties. People are always 
selling and buying shirts that 
make statem ents about 
politics,x alcohol con
s u m p t i o n ,  s e x u a l
preferences, favorite bands, 
club affiliations, and sport 
teams. Indifferent t-shirts

The Place for:
• Leotards
• Tights
• Active Wear

are a rarity nowadays, and 
boring at that.

There is also a preference 
for type of t-shirt. 50/50 
cotton and polyester blends 
are definitely out, while 100 
percent “ beefy-t” style 
shirts are preferred. They 
are heavy enough to last a 
long time and take a beating, 
and breathe well in the 
warm weather.

J e a n s  a r e  a l w a y s  
fashionable, as well as being 
economical and undoubtedly 
the most versatile pants ever 
made! Levi’s 501 bluejeans 
are probably the most 
popular style in the United 
States, if not the world, right 
now. The tough denim allows 
you to trash and thrash 
them, and still wear them 
the next day. This is a great 
benefit to bicycle riders, 
since the saddle is usually 
very hard on the croth area. 
Washing them is easy, 
because it usually doesn’t 
matter what you throw it in 
with or what temperature it 
is. You can wear jeans to 
class, to parties, and to the 
theatre. Heck, they’re more 
useful than a swiss army

• Cover Ups
• Shoes
• A ccessories

683-2022 147 N. FAIRVIEW 
Fairview Shopping Center

GEMINI
0 > .

967-6214

2 for 1 Haircut!
you and a friend 

can get a cut for only

$20

Now open Sundays 
10-4

420-0 South Fairview , Goleta

(ZeCefaiate Gun,
cutcC Suede

fßfflZE
1  U f l T f l  (SADI

419  State

s o n n i  b m f i & f i

Sa£e Starts Seit. 0?e&. 6t£

knife!
It is true that everyone 

else wears them, but nobody 
would accuse you of being 
trendy because nobody 
really cares too much. In a 
similar way, sweats are an 
encouraged form of clothing 
since their comfort and 
simplicity overrides the urge 
to stick to flashy, expensive 
fashions. Sweatshirts with or 
without hoods can be worn in 
cool or warm weather, and 
serve the purpose of 
covering up exposed flesh 
quite attractively. Sweats do 
the same thing, and are often 
much more comfortable 
than a pair of nice slacks. I 
find great relief in knowing 
that I can go to class in an 
outfit that costs less than $35 
and not be mistaken for a 
welfare recipient.

Face it, in a climate as 
stable as ours, there’s no 
need for a very large war
drobe. Slobbery is the wave 
of the Eighties. So don’t 
spend all your cash on 
clothes you really don’t 
need. The UCSB bookstore 
can set you up with official 
university sportswear with 
barely a dent in your 
checkbook. Go out to a 
movie, donate something to 
a worthy charity, or pay 
your tuition fees. Clothes 
don’t make the man, they 
just clutter him up.

HIGH CHOLESTEROL 
DOES KILL

Coronary heart disease is the no. I killer in America.
High Cholesterol is one of the leading; causes 

A R E  YO U  A T  RISK?

find out at the UCSB Wellness and Fitness Institute, Rob Gym 1125. Also 

Testing at UC EN - Wednesdays 10:30-3:30 No appt. needed! 

C H O L E S T E R O L TESTING -only $5.00 Students, $10.00 Faculty and 

Staff, $15.00 Community

Cali 961-4000 For information & appointments.

N / \ I L S
STUDENT
DISCOUNT

TIPS WITH ACRYLIC 
OVERLAY $25

FILLS $15

Tami Monson

Santa Barbara Nail Studio 
5730 Calle Real •  Goleta, CA 9 3 1 1 7  * 964-8615

P.S. Don’t let our torn up streets stop you. . .  |
Plenty of FREE PARKING -  Gutierrez & State St. J
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Vintage Clothing
•  Jewelry
•  Hats
•  Accessories 

For Men & Women

For Parties, ask about

*  HALLOWEEN SHOP! »
21 W. Ortega, Santa Barbara 965-5578

25%  OFF ALL 
Spring Cycling 

Apparel & Shoes 
Including:

*D E SC E N T E
bellwether

© p e n t  A i r  B i c y c l e s

9-8 daily • 9-6 Sat & Sun 
968-5571

6540 Pardall Rd. Isla Vista
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seams. We must make room for new arrivals

OUR LOSS-YOUR GAIN!

Sale

We have moved to a smaller building in back of 
the same complex and are bulging at the

s Appeal
Photos by Greg Eliason

Clothes Courtesy of 
Gary Paul and Arabesque

Lillian’s
C O N S IG N M E N T S

Q uality Women’s Apparel
Upper left: Meilani (left) wears 
a skirt and blouse by AKA, $80  
and $72, respectively. Sandy 
(right) wears a blouse, $44, 
jacket, $60 , and skirt, $28 , also 
by AKA.

Low er left: James (left) sports 
a shirt by Axis, $58 ; and pants 
by Basco Sportswear, $120. Ed 
(right) models 100 percent linen 
shirt, $106 , and pants, $110, 
by Mondo.

Below: James’ pants are by 
New Man, $78 , while his 
sweater, $74 , comes from 
Mexx. Ed is clad in Girbaud 
slacks, $65 , a New Man print 
shirt, $70 , Tony Lembert 
sweater, $40 , and a Rabena 
snake skin belt, $50.

Below right: Sandy sports an 
outfit by Adrienne Vittadini; skirt, 
$92, top, $112, and a Candice 
York necklace, $46. Meilani is 
dressed in a Metropole outfit 
consisting of a top, $60 , skirt, 
$80, and necklace, $22 .

FINAL WINTER 
CLEARANCE 

$5.00  TO $15.00
Sk beneífon

La Cum bre Plaza  
Santa Barbar, CA 9 3 1 0 5  
(8 0 5 )6 8 2 -3 6 1 6

Lillian O’Toole 3400 State Street
Shopkeeper Santa Barbara, 563-1226

10:00 to 5:30 Mon-Sat
•  Parking in Rear •

B U Y TW O
at our low price

GET ONE
FREE
select racks

•  DRESSES
•  JACKETS 
e SKIRTS
•  SWEATERS 
e SHORTS

•  JEANS 
e PANTS 
e  JUMPSUITS 
e  SWEATSUITS 

OVERALLS
*4 6  t o W  V A L U E S

your price

Or Less 
| l  J R.'s, M  isses &

WrWkt? Large Sizes

M200 CLOTHING STORES „„ns.,
_  ^ 5 7 1 8  V i H O L L I S T E R  A V E .  10 am-6 pmf i A l  (Next to Wendy's) Sunday

D O W N T O W N  G O L E T A ^  «  noon-6 pr
967-5966 * A few items are slightly higher

r a
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H&IfMJM S&LOft
FOR GUYS & GALS

H airC uts $10°° 
Perm Waves $50°° 

Hair Relaxing by Ida
296 S. PINE 967-5757

Park behind Bank of America in Goleta 
White & Pink Cottage set back from street

No pain... 
great gains!

Women o f all ages can enjoy 
exercise that tones and relaxes 
without strenous workouts and 
sore muscles. A t Beverly Hills 
ConceptsTM you will experience 
the joys o f health, beauty and 
relaxation. You'll lose inches and 
gain flexibility with our unique 
toning tables. And, you’ ll enjoy 
the benefits o f cardiovascular 
efficiency while pedaling on a 
computerized cycle. I f  it is weight 
or inches you need to lose, the 
Body AnalyzerTM will help you set 
goals according to your age, weight, 
and body composition. You’ ll feel 
terrific when you’ re thin, healthy and 
more energetic again.

• Lose inches in specific body areas• Gain heart efficiency• Enjoy a toned, youthful figure• Fight cellulite u ith increased circulation• Lose u eight u'ith an individualized 
diet program• Enjoy a new look with our seasonally 
coded cosmetics• Get a glowing, year 'round tan• Relax with a massage and sauna in the 
Vibrosaun

¡ * h £
Lionceptsm

5726 Calle Real 
OPEN 8 A.M.-9 P.M 
MON.-FRI.
SAT. 9 A.M.-5 P.M. 
Closed Sunday 
Phone 967-2022

Grand Opening Special 
50% off - only $99

Limited Membership 
Call today for your free appointment

¿¿¿¡Bn

P u tt



Time in
a Bottle

Wednesday, March 2,1988 9A

Job Interviews?

Daily Nexus

The Tradition of Success

LCRIMG&COVIPANY
La Cumbre Plaza, Santa Barbara /  Horton Plaza, San Diego

D re ss  for success.

A
# \  re you a senior looking for work? Let us help
coordinate your wardrobe so you make a great first 
impression. Stop in anytime or call for an appointment. 
We'll analyze your existing wardrobe and recommend 
changes and additions if you need any. We specialize in 
clothing for men and women.

NO COLOR
(Continued from pg.5A)

What does a reporter do in 
such cases? I had to look 
back at my notes for the 
facts that I couldn’t see. 
T h a t ’s r i g h t ,  p u r e  
unadulterated conjecture. 
What was left? I didn’t have 
any worthwhile sources, let 
alone the answer to my 
burning question. But I did 
have some interesting 
responses. My conjecture, 
however, can only be applied 
to the people I got my 
responses from.

With another look I 
discovered these facts. They 
didn’t want to talk to a total 
stranger about it. They 
feared for their easily 
bruised ego and didn’t want 
to rattle off something so 
incredibly stupid that people 
would giggle and stare at 
them on the street after it 
was printed. They don’t 
wear any colors, nothing 
that can be called flashy or 
bright.

They simply wear black. 
And, damn it, they don’t care 
how many people wear this 
style; it is, by no means, to 
be considered trendy.

If anyone tells you that the good old days are 
over, merely shake your head and point them in 
the direction of vintage clothing stores like Pure 
Gold in Santa Barbara. They specialize in of
fering authentic classic fashions at very 
reasonable prices, as well as accessories and 
rental costumes. Elegance and affordability is 
the key word here, and vintage clothes do not 
lack in either.

All Photos 
by Greg Eliason

Club T an
Tanning Prices (all sessions are 30 minutes max.) 

$ 6.00 Single Session 
$ 20.00 5 sessions 

$ 35.00 10 sessions 
$125.00 40 sessions

Spa Prices (Hot Tubs)
Prime Time Happy Hour (6:oo pm - 8:oo pm)
$ 8 .0 0  $6.00 1 hr. for 1 person
$6.00 ea. $4.00ea. 1 hr. for 2 people
$5.00 ea. $3.50 ea. 1 hi1, for 3-8 people

6576 Trigo Road 9 6 8 -3 3 8 4

PRESENT THIS COUPON 
TO RECEIVE

$5 OFF STYLE CUT
OFFER NOT GOOD WITH OTHER COUPON

for appt. (805) 968-4415 
ASK FOR LOUIE, ANITA OR TOM

OFFER EXPIRES 3/23/88

955 #C EMBARCADERO DEL MAR, GOLETA, CA 93117 \ \
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ULTRA
BEAUTY SUPPLY 

AND SALON

A lw a y s  a 1 0 %  Student  
D isco u n t w ith I.D.

•  Manicurist now available •
Open: Mon-Fri. 1 0 :30 -9 :00 ,

Sat. 1 0 :30 -6 :00  
Sun. 1 1 :00 -5 :00

5 5 7 5  Hollister (Next to Sizzler) 6 8 3 -4 0 4 2

Shown above le ft are 
two different examples of 
spectator pumps in black 
and white. On left, white 
pump with detail on toe 
and heel by Jazz ($50). 
On right, black pump with 
white detail by 9 West 
($58). Left, black pump 
with back detail in lizard 
skin. ($54) At right, 
reptile shoes in grey-pink. 
Flats $ 4 6 , pumps $62 . 
Pictured here are two 
popular shapes of hand
bags for this spring, large 
clutch and small shoulder- 
strap styles. ($15  and up)

« SW EATS 
TOPS &  BOTTOMS

S A LE
REG. M2** ;ach

LO N G  S LE E V E  
S C R EEN  PRINT

0  T-s h i r t s2 FREE reg. *13**

M O N TA LV OKORB'S M ONTALVO JUST OFF THE VENTURA FWY.AT JO H N SO N  DRIVE M ON.-FR1. 9-7, SAT. & SU N . 9-7
SANTA BARBARAKORB'S DOW NTOW N 36 EAST VICTORIA ONE BLOCK OFF .STATE STREETM O N .-FRI. 9-7, SAT. 9-7, SU N . 10-7_______________

E S T ^ -ie

□  a
GOLETAKORB'S GOLETA FAIRVIEW SH OPPIN G CENTER FAIRVIEW AVE. & THE FREEWAY M ON-FRI 9-9, SAT 9 6 , SUN 10-5

Season of

Don't Let the effects of 
the Sun & Salt Air 

Damage your Car's Finish

COMPLETE DETAIL 
from $49.95

Hand Wash • Condition Dash 
Wax Sl Buff • Vacuum inside 
Dress all leather, vinyl, A tires

E xecutive  C ar C are
6539 Trigo Rd. • Isla Vista • 968-3279 

"Your car deserves the ultimate in car care"
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the Whimsical
By Rebecca Ho 
Contributor

The recent popularity of shorter skirts 
and longer hair combined with the re- 
emergence of frivolity and fun among the 
collections of Europe’s top designers make 
accessories this spring more important than 
ever. The news in color, texture and shape is 
bold. Spectator looks (two contrasting 
colors) are big in navy blue, classic red and 
black shown with white. Vibrant shades of 
unusual colors such as fuschia make a 
strong statement in mid to late spring. 
Lizard skin is in. Shapes are large and well- 
defined yet, at the same time, flexible. 
There’s a lot of playfulness this season in 
spite of the emphasis on structure.

Keep an eye out for patterned, tinted and 
decorated hose; flash legs (stockings of 
lycra printed with wild designs); the return 
of the four-inch heel, notably pumps with a 
decorated heel; and flats ornamented with 
small bows or buttons. Silk flowers are 
important accessories for the hair or for 
pinning n'importe ou. Other items include 
stretch cinch belts of medium to large 
widths, large clutch purses and small 
shoulder-strap bags, boldly shaped jewelry 
including new button styles, and moon 
watches which display a.m. and p.m. with a 
rotating sun and moon.

The prevailing look, given the enormous 
choice of accessories this spring, is 
feminine. The theme is detail — shorter 
skirts reveal decorated stockings. Plain 
pumps are dressed up with a detailed heel. 
Longer, sleek hair is held back by a single 
blossom. Whimsy is very much an element 
in play this spring, and accessories are the 
key.

All accessories furnished by Robinson’s of Santa Barbara. 
All photos by Derek Beecham.

8m /7w c a i/ \

G o l e t a  
S p o r t s  
C e n t e r

Above rig h t: Sheri 
S w y g a r t ,  S t a c e y  
Lawrence and Rebecca 
Ho ham it up in 
sunglassess by Ray Ban, 
Fendi, and Laura Biagiotti 
respectively. (From $ 25 -  
$ 1 2 5 ) On left, pic
t u r e d  v e r t i c a l l y :  
Adrienne Vittadini scarf 
with two silk flower pins; 
scarves range from $ 14 -  
$119 .  Flower hair clip; 
variety of blossoms and 
sizes range from $ 8 -$ 1 8. 
Colorful and fun button 
jewelry in bright pinks, 
yellows, blues and reds. 
Necklace $ 35 , bracelet 
$ 25 , pin $ 6 .5 0 . Earrings 
also pictured.

lad ies. .men

ONLY
an exclusive nail salon!

«manicures*
• sculptured nails •

•  pedicures (private room) •
•  fibergfaas/iails •

♦säte w rap s*
•  get nafte*
• nail art*
•  facials •

683-2788
2 2 5  fairv iew  ave ., g o le ta  

(next to faitview theatre) hours 7-9 • closed Sunday

Now Running Body Wave 
& H ighlights Specials

H A IR  ST U D IO

Nails by Diane
Manicures $8.00 Tips &  Overlays $35.00 Fiberglass Wraps $25.00
French $10.00 Silacone Acrylics $40.00 Pedicures $20.00

$2.00 Off Nail Services
685-1209 with this ad

C AM ILLE  DESIGNS MODEL 
KATHY IRELAND

956 Embarcadero del Norte

WÊÊÊÊÊÊÊmÊÊÊÊÊÊm
fe-, rcj - y  $$

■
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Quicksilver
Stussy
Gotcha
Billabong
Rip Curl
O'Neill

Women's Beachwear 
Gotcha
Point Conception 
Rio
Beachfront Property
Cruz
Speedo
Garron

.

ISSI

i l  !. S i i t i  ;• . ^ s iÆÊÈÈm»d*m

FAIRVIEW SHOPPING CENTER
5752 Calle Real 

Goleta 967-7151
\ b 5 
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L A  C U

Stock'Up on the best for

spring ’88 fashion. From

bold brights and nautical

blue <Sc whites to the barest

of bare-essentials.

Mall Hours:
Monday-Friday 10am to 9pm. 

Saturday 10am to 6pm. 
Sunday 11am to 6pm.


