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Check outa greatsdectkm
o0fG &S and Local M otion shorts

at 30% off

Wild and A Skaters Paradise give you a
cool selection of shorts for the summer
coming soon — Vans shoes

WILD A SKATERS PARADISE

683-2588 962-2526
5878 Hollister » Goleta 537 State St. « S.B.
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WHAT GOES AROUND COMES AROUND

rwjave you ever looked in your
=& closet in vain for “"something
Uynew"? Even if you just spent
hundreds of your parents' hard-earned
dollars, on clothes, shoes, and a new
hairstyle, chances are you have
nothing truly original. Take a peek at
the average UCSB co-ed, who looks
like she just popped out of the pages of
Mademoiselle. Nothing that she wears
is really new.

Her shoes, brand new pumps from
Robinsons Red Bag, first became
widely popular in the 1940s. Though
the tip of her heel has narrowed quite a
bit, she still winces along in the
essential shape of the classic pump of

SPRING
HIGHLIGHTS!

HIGHLIGHT YOUR HAIR for

20% OFF (Free Consultation)
HAIR CARE PRODUCT SALE

10% OFF

on 8 oz. or smaller

15% OFF

on 16 and 43 oz.

Sebastian ¢« Nexxus * Paul Mitchell * KMS * Redkin

SOLANA SPECIAL

10 TANNING VISITS only *39*

------- (FREE TRIAL VISIT)— +---rnmrmmemmeeee

the '40s.

Tapestry-style shoes first became
popular in the sixties to go along with
big paisley prints and other-worldly
fashion combinations. High-heeled
lace-ups (those shoes that look like
they came out of Thewizard ofOz) were
popular before the twentieth century.
Flip-flop sandals, first broke upon the
fashion scene in the fifties, usually
worn with blinding red (and usually
chipped) toenail polish. If our co-ed is
wearing espadrilles, she is wearing a
daring new forties development in
footwear.

Her hose have also had a long and

(See PAST FASHION, p.4A)

if £mam DtKMdt

COMFORTABLE COTTON CLOTHING FOR
THE SANTA BARBARA LIFESTYLE...

Offer expires May 1,1986

161 N. Fairview (near Builder'semp.) Goleta

967-8486 « 967-8206

JOI31} (Wrapper (ipveptor of flusl} toilet) says:
“EIM Al I'VE DISCOVERED A ELACE TO READ HT DALT m'W

921 State «966-3828
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New Merona fashions from the new Merona Store Photo: Tracy Kahn

“Ahhh...Fun, sun, and Merona”

At last: Santa Barbara’s pwn Merona Store isopen.

ff sailing in colorful, casual, all cotton Merona

sportswear—what a perfect day! The Merona Store (it's
new!) is piled high with classic designs and playful prints for
men, women, boys and girls.

~NJoin Merona at the
Free Fashion Show

Friday noon atthe UCen Pub Atthe new Galleria

3891 State » 682-2076

Daily Nexus

Past Fashion.. firaHp.3A)

varied history. They were first popularized by young, rebellious
flappers in the 1920s, the first generation of American women daring
enough to show their legs. By the time America entered World War I,
silk stockings were popular enough to be rationed and prized by those
who had them. Decorative patterns and rhinestone inserts also
originated in the 1940s. Many women used shoe polish and eyeliner to
paint "stockings" directly on their legs during the lean war years. This
saved money and also prevented runs.

If our co-ed is wearing ankle socks, she could have stolen them
from her mother. Anklets, especially with laced edges or appliques,
were first popularized by 1950s schoolgirls and originally worn with
saddleback oxford shoes.

Her pedal pushers exemplify the "casual starlet at home" look
popularized by 1950s movie magazines. Thousands of women
emulated such stars as Debby Reynolds, Doris Day, and Marilyn
Monroe and copied their relaxed style.

If she is wearing a billowy below-the-knee skirt, she is once again
copying fifties fashions. Skirts first rose above the knee in the
twenties, when flappers went so far as to powder their knees to avoid
oily shine. Though the thirties were more conservative, skirts never
again dipped below the ankle.

Her oversized shirt has been worn by several generations of
American schoolgirls. First worn in the forties, usually with decorated
Levis with rolled up legs, the big shirt continued to be popular through
the fifties.

Neon colors and the "new brights" have re-emerged from the late
sixties' wild stripes and flowers. ("Frankie Goes to Hollywood" shirts
al'C a new development. RELAX - DON'T BUY IT.)

Her big, bulky sweater is a tribute to the beat generation.
Bohemians like Jack Kerouac and Allen Ginsberg popularized
slouchy, unisex clothing. V-neck sweaters over plain white t-shirts
were ugly, but popular, even in the fifties.

The war years brought her an out-sized copy of the bomber jacket
with fleece lining and big pockets,not to mention the ever-popular
shoulder pad. (Military espionage expert Georges Marciano seems to
have acquired his best designs from WWII American cockpits.)

The oversizedfake pearls our co-ed wears around her neck are less
flamboyant copies of the overly-long necklaces of the 1920 flappers,
which often reached below the knees.

Even our co-ed's haircut is an echo of a bygone era. If it is a
smoothly styled, chin- or ear-length one-layer cut, it is a copy of a
twenties bob. A closer cut, a "boy's cut,” or a spiky-top cut is
reminiscent of 1920, and also recalls the fifties' poodle cut. Mohawks,
flat tops, and shaved heads, attractive asthey are, are as unoriginal as
yesterday's gum on the sidewalk. Rebellious youth of the fifties were
kicked out of school for such architectural cuts.

Very little of what we wear today is more or less than a repeat of an
earlier fashion era. So what ever happened to the clothes of the
seventies? Where are all the platform shoes, Sergio Valente jeans, and
puka shells? And where are flare pants, hiphuggers and polyester?

Laugh now, but they're right around the corner. Remember when
you swore you'd never wear your mother's nerdy paisley blouse?
Remember when her bright red lipstick embarrassed you in front of
your friends?

Save your money. Save your clothes. In twenty years you can wear
them all again. And for those of you who aren't fashion conscious
anyway, cheer up: what goes around comes around.

where FASHION
com88fjr8t

eS|gner 6831 HOLLISTER AVE., GOLETA

K-Mart Shopping Center

cuts Ph: 968-6444

+ Open 7 Days +
Mon-Fri 10-7 « Sat 9-5« Sun 10-3
<COUPON —COUPON

EAR PIERCING iHAIRCUT AND

SPECIAL SHAMPOO

Includes one I No Appointment
pair of earings * O | Necessary with
Erantiseptic | This Coupon i0se upto 10pounds
| in as little as 2 weeks.
WITH COUPON ONLY  Offer good through March 30,1986 | Offer good through March 30,1986 Youwon't feel hungry.
You Will feel a new con-
1COUPON COUPON fidence, a new control.

PERMS WITH
HAIRCUT

For Men 6 Women |

iFROSTINGS

Nodrugs, crash diets, or
special foods to buy.
Call foryourfirst free
consultation today.

By Appointment | Call For * 7
Only | Appointment
|
Offer good through t Offer good through DIET CENTER
WITH COUPON ONLY March 30,1986 ANO UP | WITH COUPON ONLY  March 30,1986 AND UP OF GOLETA

-683-3767-
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J" YOU LOOK MAHVELOUS

My hair was getting too damn long. My head slumped under the weight of the hair abo ©
it. | felt like an English sheepdog. In heat. That's why when they offered me the chance :0
even watch somebody's hair get cut, | leapt at the chance.

| was supposed to just take notes as UCSB student/ model Tresa Rowe got made o< r,
but the silly idea possessed me that she shouldn't have to go through that much fun alor 5.
Yes, | groveled. It took me fifteen minutes to get the hair off my tongue. Never kiss t|e

ground around a hair salon.
The people at Heads Above the Rest, downtown at State and Mission, were working

Tresa like Michelangelo working on David, but without the chisels. She was looking, well,
mahveious. Then they got to me.

"What kind of shampoo do you use, Doug?" Metch asked.
"Well, it's this new stuff. You know. Casmalia Brand. No tears, no m

tear ducts." He put plastic gloves on after that.

What the Heads Above the Rest people did to my hair was a.bonaflde
miracle. Tresa looked stunning. | looked like those guys in GQ. You knc w,
the ones that always glare at you. Now I'm planning on changing my najne
to fit the look. How about Biff? Troy? Rex?

successful man i
arly in the morning

always tanned.” 1 n O Ini» w

Aristotle Onassjs

Why Not Put Them
In The Proper Setting?
With Eyeglasses From

icqg! me
Sthe dU eM ttU v** GfUicoiM attexM ly m

CONTACT LENSES ALSO AVAILABLE

Mon.-Fri.9a.m.-5:30p.m. 5670 Calle Real Center

Sat. 9a.m.-12 noon Coleta
683-3758
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The Best Little
Hairhouse in Town?

SNIPS and
CURLS

Let us pamper you!
It’s Affordable

Facials &Manicures also
Evenings &Sundays by Appt.
7127 Hollister Avenue
In University Village Plaza

968-4261

Be in Fashion!

Eat good food at
the
egghead

We're located
in Isla Vista
2nd Story
Comeron
Emb. del Mar
& Pardall

OPEN WEEKDAYS7AM-1PM WEEKENDS7:30 AM -2 PM

THE SEASON FOR SILK

Daily Nexus
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*44*° tor PERMS

(Long Hair Slightly Extra)
*5M OFF HAIRCUTS

Men & Women
with this ad —offerexpires May 5,1986

li\axr Slingfor SatarBartara
FORTHE BEST IN HAIR DESIGN AND PERMS
...with the personal touch of

TODD INGRAM
819 Garden St. » 966-1232

SKHCWRE

lways a profitable business, the lingerie industry is enjoying
S more fame ahd diversity in both women's and men's fashions We develop 110,126 and 35mm

L -—m- ‘than ever before. . .
Kathy Alberda, manager of Victoria's Secret in the La Cumbre color print film In ONE HOUR
Plaza, said that although always a stable industry, it is growing and Custom Quality at no extra cost
we're definitely excited. All photofinishing services

Customers of'both sexes and all ages frequent the store, Alberda
said, shopping for both themselves and others. She explained that the
majority of purchases tend toward shorter items like the silk robe and Open Every day
boxers worn by Rob Pfau, or the satin, robe and teddy modeled by
Sylvia Maloney above.

Lingerie lovers of either sex are no longer limited in their choices of
fabric and color. Basic cottons, laces and nylons in black, white and
beige have been joined by silks, satins, and texturized fabrics in all
shades of blue, red, yellow, green, purple, orange and ... get the

picture? It's a pretty one.
UCSB senior Kris Dangl explained why she thinks lingerie has FRO M EX I NTRO D U CES

become a special and integral part of many wardrobes. "It's the only
thing you wear for yourself - a lot of people don't see it, but it makes 24 I_D-R(I]_(RE_LJE\/E_ITS
you feel good underneath your clothes," she said.

Anna Hoffman, ajunior Liberal Studies major agreed. She said that
"if you've got to wear it, you may as well make it nice," and justified

the expense on a strict college budget by saying, "(l) spend nothing SPECIAL |NTRODUCTO RY OFFER

on the rest of my wardrobe."

available

IS EmmmmmBmBN mmeSsS\VRFammm\ miBIBmIBeSIBI

Although he termed himself a "no underwear advocate," junior . H 1 1
Andy Stiles said that he sees more glamorous undergarments for men Brlng thIS COUFDn In tO receive a
as a sign that "age old stereotypes are breaking." He feels that FREESX7 COIOf En|argermnt \Nlth any
women want to see men dressed provacatively. "(Women) want the
same luxuries that men have had for decides." color enlargemen‘[ order upto 11x14.
Stiles added that "when it comes down to it," lingerie is a very sexy (35mm, 126, 110 Color Negative)» Expires March 31,1986

and personal thing; "Lingerie celebrates the act of undressing and 1229 State St 966_2269

makes it something sensual rather than a hindrance to sex," he said.
— Heidi Soltesz
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> * THE NAIL BUFF-

TIPS it
Acrylic Overlay

4 ONLY 95

March 15,
*VAT»\/Y/\
* MANICURES ¢ PEDICURES « MAIL ART « MAIL JEWELRY -
e QIPT CERTIFICATES AVAILABLE -
Hours to Fit YOUR Schedule -
Monday - Saturday

5915 Calle Real » Goleta

aOrchid Bowl Center) 964-262

968-5808
Open Mon-Sat
6530 Pardall Rd., I.V.

FIVE POINTS
OPTOMETRIC CENTER

10% STUDENT DISCOUNT on
EYE GLASSES & CONTACT LENSES

(OFFER GOOD til MARCH 31,1986)

Dr. Robert A. Sullivan O.D.

COMPLETE EYE EXAMINATION WITH GLAUCOMA CHECK *35

* Most Glasses Made While You Wait
* Large Inventory of Contact Lenses
* Tinted Soft Contact Lenses
* Extended Wear Soft Lenses

* Over 1000 Incredible
Designer Frames

* Rx Vaurnet Glasses

—Open 6 Days a Week —
Mon.  Sat. 9 a.m. —6 p.m./Tues. & Thurs. Til 8 p.m.

Innurance Plant* Acospted
3987-C State St.

FIVE POINTS CENTER

683-6644
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5'65;12291-? INTRODUCTORY
y:3 s IME -OFFER-
NEW ADDITION TO THE STAFF
Sue Lyons has Special Rates:
PERM-$40°<W $so0)

CUT & STYLE -»1500(reg.$20)
420-D So. Fairview, Goleta Good until March 17,1986

the foot note*

fINE IMPORTED s DOMESTIC FOOTWEAR FOR WOMEN

Job Interviews?

1m

Dress for success.

A

! mre you a senior looking for work? Let us help
coordinate your wardrobe so you make a great first
impression. Stop in anytime or call for an appointment.
Well analyze”rour existing wardrobe and recommend
changes and additions if you need any. We specialize in
clothing for men and women.

The Tradition of Success

LOtIMGSCOVIPW

13 cumbre Plaza, Santa Barbara / Horton Plaza, San Diego
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DO'S and DON'TS?

There's no denying that fashion is a very personal thing. With this in mind, we don't
mmm=can dictate what can and cannot be worn by UCSB students. But, we do

DRESSING FOR THE WEATHER

Shorts, t-shirt, white tennis Yep. Yuppie is the way to go to
shoes and crew socks. Always that job interview. Strive for the
acceptable for Winter wear at responsible look.

UCSB.

. Shorts, t-shirt, white tennis shoes
V O X 1 - and crew socks. A definite mistake
during Winter anywhere outside of

UCSB.

For ATouch OfElegance

For those special touches that complete and compli-
ment your unique style, visit La Cumbre Plaza,
where youll find the newest and the brightest in
spring merchandise. Whether its fashion, home
furnishings, or gifts, its here at La Cumbre Plaza,
with 70 stores, Robinsons and Sears. New arrivals
include Aca Joe, Ingear, Victorias Secret, Lane
Bryant and Benetton.

Mall hours: Monday, Thursday, and Friday 10am
to 9pm. Tuesday, Wednesday, and Saturday, 10am
to 6pm. Sunday 12 Noon to 5pm.

Pl La Qubre Plaza

La Cumbre Road and State, Santa Barbara
(805)687-6458

Daily Nexus

feel justified in giving a few general hints about appropriate attire for certain oc-
cassions. And so, fashion experts that we are, we give you ...

recognize this one.

Time enough for corporate
/! image later. Stick to personality
now and live it up.

FREE

facial &tglamour makeover \

clinically tested
fragrance free

individual or group

Cathe 965-1309
10% off with this ad

fufliR LHSALOIhi

professional styles
formen 6 women

permanent waving
hair tinting
Shampoo/Haircut *10
withad exp. 4/5/86
ron JinfUTOinmniT call
907-3737
296 5. Pine Goleta
EMBARRASSED?

By Unwanted
Hair Growth?
Have it removed
Permanently.
ELECTROLYSIS
Free Consultation
and Sample Treatment.

11%IFF TMMMUCH

DAY*EVES*SAT
BYAPPT.

682-0511

LINDA CARMICHAEL, R.E.
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Command Performance

270 Storke Rd./ K-Mart Ctr. / Open til 8 PM / Sun. 12-5
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n N > 1

KINNEY SHOE

THE GREAT AMERICAN SHOE STORE®

SPECTACULAR

SPRING

5342 Hollister Aye. 967-9683

Sfcevep Spielberg says:

‘TORE EXnODIHG THE ALIEH ROCET COLOHT. THE FIVE AHD DRIHQ
TIEHI DAILT HEAUI”

FORTHE WAYYOtIMOVE.

Rugged, guts/, authentic Canterbury of New Zealand
yachting wear for competition and cruising alike.
Yachting pants that feature double knee patches and

side-zippered legs. Original heavyweight rugby
jerseys in classic stripes and bold colors. Color-
coordinated cotton twill shorts, cut for comfort

and stitched for strength.

Sowhetheryou're racing your yacht or cruising the
pubs, we have whatyou need.
/A

m
CANTERBURY

The Held House

la Cumbre Plaza
Join usforthe

Free Fashion Show
Friday Noon at the UCen Pub
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COMPLETE YOUR
WORKOUT at
EXEROBICS -

DANCEWEAR and SHOES

by:

Flexatard
Softouch
Tickets

« Cathy George
¢ Marika

e Sub4

¢ Avia

* Romika

« and MOREI

3

.

Call for class information

683-2022

Just Smin. from campus:
147 N. FAIRVIEW
FAIRVIEW CENTER

YANAH'S BEACH BOUTIQUE

BIKINIS « BEACH ACCESSORIES

GRAND OPENING!

Saturday, March 8th

10 State Street, Santa Barbara 564-3138

Daily Nexus

THE NEW SHOE REVIEW

Nng has sprung arc

you with a fetish

pumps are still the
statément in shoes, a scoo
shaped Wowing up rather
according to proprietor and buyer Tor 1]
Note, Susan Adams. The heightisjoyy”
inch to* two inches. The
practicality and a sophisticated

Practicality also means that
must have holes. Holes maA sandals,
propriate in the summer and
ours, they tend to -surface less fp the city. Thé,
exception is in evening wear
-take note of are glitter, snakfsp~fariiRnetaftC|
sheens. But beck on beach, m esirlialjs éamW
white, bright colors and pfstels. This seasonr
however, witnesses an absence of neutrals.

Black and white are thé store's most popular
%olors, pink is "in seconcl place" followed by
peach, hot pink, turquoise land red. A feminine,
frilly and fun emphasis is seftn in bright wild color
—fuscia, amethysts, firebird, jasmine, periwinkle,
marigold, cobalt or electric blue and emerald.

Besides bold color, an outrageous impression isj
what's called for — for example, moccasins don®
in bright floral patterns, metallic flats with leatheB
inlays and low-heeled, shcjrt boots with brighff
western patterns and perforations. Traditionally.«
fall item, the boots are a rejection of image rathe®
than the weather. /

Texture is important -/the more interesting th”j
better. Snake skin, if done properly, is a great
daytime look in pyptps as well as in sandals for 9
dressier, low texp m | appearance.

Fabric is esp®M ly popular in the spring
because of the. abundance of light weight
clothing. The Foot Note has a heelless, closed toe
espadrille with a doth lie at the ankle - in black
and white U rward and sharp,

. Calvin KMgend'd) have a unique stater*y®;
of their esigner category, their*
creationsJneve mdM| do with their owrW&
fluences jBrer than Klein does not ml

as muchw a feminil tement as Perry H
does. WjBe Ellis pro! the sweet look”

more tapitional punt foAtpll skirts and
pteatedjfnen look — Kii Bbasics and texturi
and color as his method

According to Adams, by 1
look will carry on the yellows, orancjfl!8
tweeds for clothing that is more flamboyant —
velvets, cord trimming running down jackets, frog

Id suedes will also be big,

i getting by with shoes -r
terribly important as far as
' Adams said. For job in-
rporations - an accessory
W K MKKifljB ch. Everything is so com-
dill really finished, including
AN lip | tKur, it everything is well attended to.
definitely not a sandal and

No hooker looks.
AN fa AN feaii® » Ko hirw. Key words for Spring,
IWbihson's. Sleek refers to simple
flats designed for streamlined suits
and narrow skirts. "Chop outs" or cut out pat-
terns, and sexy straying make up the shape.
IPnme speaks for itself patent leather, lucite
heels ar*rnetallics. A few years ago, every color
in an oh puddle was metailicized from aster to
zucgtjjni - now it's basic silver and gold but
instead of being used as trim, an entire shoe will

bap one metallic color.

.Color is always important; now a particulat shoe
ypll come in every conceivable shade. The pastel
palette is strictly for Spring but fuscia® bright
yellow and cobalt blue are equally popular in both
spring and summer shoes. Robinson's shoe
department manager Kris Herth predicts that
eggplant, navy and jewel tones will be the thing
for fall '86.

Perhaps the biggest trend of all is the” NeW
Western Attitude, comprised of ‘cowpunk” and
the "Navajo look." Both Ralph Lauren and Guess
have already beat pushing this Santa Fe look. The
cowpunk boot is expected to be the hottest thing
for summer. Although it is unusual to have a boot
popular during!the summer months, they are
.opened up with cut outs, and not as heavy looking
¢ Wwhite. The cowhoy look of about sixyears ago
was pure western whereas now jewels and tassels
rpake t*a high fashion look. The huarache sandal

spring and summer shoe right along the

flew western attitude, but in a shiny

"shine"

element” well. The same shoe also comes in a

multi-colored.;wasyiLJEM BiW ronnts on flats
completethe”"HM R IM r~

In pumps there is strapping in terms of ankle
wraps and ankle accents but there is a lack of
overdoing it like last years "jail” shoes. T-straps

coming back too, so feet forward — put some
in your stride! N

Shoes supplied by The Foot Note and
Robinsons. -8SBLH 1- V

P MERLE NORMAN
m

COSMETICS

rg INVITES YOU TO...

"'120% Off Cosmetics

Make An Appearance!

Il

DON'T TURN YOUR BACK

/] (QOLETA STORE ONLY) I
S i WITH THIS COUPON «EXPIRES APRIL 1,1986 |
ON A MILLION DOLLAR
I . . .
INDUSTRY!! » Complete line of quality cosmetics
The industry is fashion, and fashion is business! » Skin care products
The FASHION DEPARTMENT at Santa Barbara e Personalized cosmetic
Business College teaches the business & skin care counseling
side fJffashlon. You gain t_he knowle@g_]e and , « Complete nail service
skills you need to walk into an exciting
fashion career in less than a year! fl 5915 Calle Real
FIND OUT MORE!! | Goleta

CALL TODAY! 963-8681 Orchid Bowl Center
740 State Street 964-8224
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LEND AN EAR

4 dtueU ntd cM uU ettioH tuaU dfa it-
ashion ISRt  EREHRK
Fdictated to students by
the buyers of.downtown
department stores; students at
UCSB have a way of in-
novating their own style. One
student has managed to turn

her sense of style into a
product she can share with [

others. —No Experience Necessaly —

If Wendy Nogradi isn't |

up_stairs _ in the art studio

found Up 10 her eare . the Create uniquejewelry with i

wire and beads she uses to freSh V\Btel’ peaﬂS, arrEthySt, f
black onyx, gold, glass,

and much more.

design and create her own line
of earrings. A 21l-year-old
It's fun and easy —
Well show you how at

senior, Nogradi decided it was

time to share what she loves
62/State Street

Permanent Hair RemoYal

« Medically Approvati

Man « Woman = loan
Helen Stathis R.E. Focal Body« (Bikini Linos) Karen Stathis R.E.
Let's discuss your hair problem at a complimentary consultation and we can
recommend the treatmentthat is best for you. By Appi Days, Eves & Sat.

Hollister Professional Bldg.
964-5633

5276 Hollister No. 104 (at Patterson)

most with others by creating
wearable artwork.

"All of my traditional art-
work is two-dimensional
(etchings), and my ideas that
have potential for three-
dimensional expression come
out in my jewelry."

She enjoys working in metal
for many reasons. "There are
so many different colors and
styles, you need a market of
jewelry that's versatile and
inexpensive. The woman of
today likes to change her
earrings with every outfit, and

966-1138

Gingham Kurl

considering you can spend up
to $30.00 on one pair of simple
costume earrings, it gets
expensive."

"{ was simply tired of
spending so much money on
earrings,” Nogradi explained.
She began making jewelry for
herself, and from there her
ambition led her into the
business world. Gifts of her
earrings to friends led to
selling them at sorority houses
and later behind the UCen.

When she heard of the
downtown Craft Fair she
decided to enter some of her
work. One requirement to
submit work to the show was
that it must be hand-made, so
she created seven pairs of
original earrings and sub-

mitted them along with some
of her previous bead work. All
seven of her new pieces were
accepted: this inspired
Nogradi's new line of intricate
wire jewelery.

The Craft Fair is held every
Sunday, and spans the length
of Cabrillo Blvd. at East
Beach. The entrance fee is
$225.00 per year for each of
the vendors. "It's easy to
make that back in the sum-
mertime, but the winters can
be slow," said Nogradi, but
she enjoys meeting all of the
people at the seashore and
rarely misses a Sunday.

For those of you who can't
make it all the way to Santa
Barbara,. Nogradi will be
participating in the Spring

Quarter Market Day right here
in Storke Plaza. She will be
exhibiting both her beaded
work along with her most
recent wire designs.

Upon graduation, Nogradi
plans to travel to Europe with
her work and see how it fares
in a new market. She hopes to
begin working in,silver as soon
as she can afford to, and at
the rate she is going that time
won't be too far away.

In the future Nogradi hopes
that the success of her jewelry
will bring her recognition for
her etchings. As it stands, she
will continue to share her
talent with anyone who is
interested in a little originality
and style.

Hair Salon

BEST INHARSTYLING*

$10.00

For Shampoo & Haircut

Reg. $14.00

$5.00 OFF ANY
Permanent Wave (Reg. $40)

Includes Haircut and Style
Expires March 31,1986

MEDKEN9 NesJs

7398 Calle Real - 968-9986

Located on Calle Real
between Glen Annie & Winchester
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e AS ALWAYS...
Leading the Spring Fashion Frenzy

with return
engagements by

WOMEN'S
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All New For
Spring *86

MEN’S

4317 Upper State Street » 967-2221



* 14A wednesday, March 5,1966 Daily Nexus

WHERE DO | BEGIN?
FASHION SHOW " 10 reoseex o

Jhen I took this assignment — reviewing 10 fashion magazines — | knew | couldn't
accomplish the task by myself. So | asked my roommate, Anni, for her input (help!).
.Anni's been known to be a fashion trendsetter while also breaking a few fashion
rules, herself. | knew her comments would be valuable.
| returned from The Printed Word with an arm load of periodicals. As we spread them on
the floor, sensory overload hit. We were in magazine paradise. In a sea of smiling faces,
Anni asked, "Where do we start?" fresponded, "How about alphabetically?"

The A.S. Program Board will be put“ng Cosmopolitan — Okay, let's face it, Cosmo may have some fashion-related pictorials, but

- that's not why we buy it. We buy it for one reason: SEX. The articles are informational as

on thelr fl rSt annual Spring fa_‘Shion ShOW well as entertaining. Who could pass by "The Other Woman was my Lover's Sister" without
on Fnday, March 7 at noon In the UCen reading it? So maybe it wasn't fair throwing Cosmo in this review — but I couldn't resistl It's
PUb ThlS faShion ShOW iS free and W|” our bible, after all. One fashion honorable mention does go to Cosmopolitan for its

knockout cover clothing. No one who saw it will ever forget November's slinky, spaghetti-

feature student models who will be strapped dress,
modeling faShionS from The F|e|d House Ella — For a new magazine, Ella has spunk. With big, glossy pages and colorful

photography, you just can't miss. The fashions range from fun to sophisticated flair. Shorts

Rumours, L0r|ng & Company, Apace and as a new member of the business suit adds perk to the stuffy boardroom. But Ella is not for

Merona Store. Eve rythlng from bathlng the 30-plus group only. Those new nauticals can win the heart of any college student. The

. . shoes, however, left much to be desired; Anni said, "Kinda ugly." The make-up section,

sults to tUXEdOS W|” be worn, so come have however, makes up (pun intended) for this though. The colors are fresh and the and the

a beer and enjoy the show! cosmetics are laid out just waiting to be used. By far, these are the best make-up pages
available at the newsstand.

Glamour - Complete practicality is the key issue here. And Glamour is

the first word in practicality. Some fashions are strictly "corporate,” but they are good. The
knits shown are sexy and appropriate for night wear. 1 don't want to say this magazine is for
an older crowd (although it is) because it offers many practical articles, helpful hints, and
even money saving tips. Some examples include "Do's and Don'ts," fashion workshops and
the electroysis article in the March issue which is very ihformational. Though
Glamour doesn't share the same prestige as some of the other fashion magazines, it is well
worth the money. Perhaps, a subscription for the college student is a little out of line, but

purchasing Glamour a few times a year makes good sense.
Harper’s Bazaar — Bazaar has a little bit of everything — day and night fashions, and health
and beauty articles. However, Bazaar caters more to the business administration, bicoastal
. type who also knows how to be well dressed for some heavy duty nightlife. These clothes
rhoftnin TP\R are not for the 8 o'clock trek to Phelps. For those of us who adore accessorizing, there are a
- few stunning necklaces and bracelets shown. As one can see by looking through any recent
fashion magazine, there are new trends for hair styles and the latest from Europe. There are
also articles on fitness ranging from fanny shape-up to dental care. Bazaar has the elements

that today's out-there-in the-real-world women demand.
TREN DSETTERS in Mademoiselle — Mile, spans the high school through college set. The look is fresh and
even exotic at times. Designers range from Esprit to Ralph Lauren. The ideal Mile, woman is
- very fit and active as the reader can see by the numerous health-related articles. These range
custom su rf dESIgnS, from sex and health Qs and As to the latest on P.M.S. and the benefits of calcium. Even the
Skateboards and casual wear make-up tips are based on health for the skin. Mademoiselle loves the new very short, sexy,
sassy bangs which many of the models currently sport. Also shown is a diverse array of shoe
fashions from the casual haurache and the colorful flats to the classic pump.

Town €r Country — Any magazine without a Calvin Klein advertisement has to be
uppercrust. That's Town & Country. The February issue has a 24 page spread of the
newest spring "collections,"” not just fashions. This is serious stuff. | can't say this is for
college students, because it's not. | can't even say it's for my parents (or anybody else's
parents | know, for that matter). T & C is definitely high callaber. I'm not saying don't buy it,
because it is fun to look at Bill Blass' or Givenchy's latest. A plus is the make-up section,
where the models wear nothing but gorgeous lacey things. This is great for those with a
lingerie fetish like me. No price tags were given —that alone should tell you how impossibly
unaffordable these clothes are. The magazine, however, is only three dollars.

Vogue — What a fashion show! That was my first impression — and a correct one. This
magazine is chock full of advertisements, but it also contains many articles of substance and
insight. Vogue loves the comfort and ease of attractive sweaters and the big blazers with the
new, contrasting tailored shorts. Vogue also shows many unique ideas in evening dresses.
Silver is touted as the preferred metal for spring accessories. Vogue does not forget a
woman's crowning glory. Advice on spring styles for hair, and shampooing needs for the
season is here. There are plenty of make-up tips about the new trends, plus advice on new
fragrances. Overall, Vogue is for those women who can afford the best of everything, which
does not describe many of us. A quick glance through it just to see what our favorite
designers are up to is worth the time, but not worth the three dollars.

i SURF&SPORT

v<|

Well, as you might of guessed, Anni and laren't men. So even though we gave the men's
Magnona Center magazines our critical eye, we called upon Ray, our friend, to ask his point of view.

5138 Hollister Ave. 967-8288 (See MAGAZINES, p,16A)
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SUITABLE STYLE
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Daily Nexus

areer clothing is an
investment in your
career and
yourself," said Chuck Loring of
Loring and Company in La
Cumbre Plaza. For students in
particular, "interview clothing”
should be a top priority as an
opportunity to make a strong
initial impact before a
prospective employer.
"There is a great deal of first
impression that goes into the

interview process," said Loring.
"Hiring decisions are usually
made in the first 30 seconds-
the rest of the time is spent
justifying the decision.”

With so much riding on the
initial impression, students are
well advised to plan their
wardrobe selection, not to pick
it up in spot purchases, Loring
said.

Loring, a UCSB alumnus and
successful USC MBA, in-
terviews applicants frequently
for his various stores and has
lead seminars to help UCSB
students make intelligent
choices about interview and
career clothing for years. He
recently discussed the in's and
out's of successful interview
dressing with the Daily Nexus.

The style of clothing Loring
sells and recommends is ad-
Imittedly conservative, and so
Loring's advice is particularly

well suited for people going into
the finance, marketing, ac-
counting and banking fields
where conservative dress is
expected.

Not all industries demand this

same style of attire, Loring
noted. Nevertheless, Loring
cautioned, "when in doubt,

dress conservatively. People do
not assume you can dress up.
They do assume you can dress
down."

For students, Loring
stresses making the
most of a budget and
setting realistic
priorities.” Most
students do not come in
for their fifth suit, they
are looking for their
first," he said.

It is best to start with a
neutral suit that will not
be recognized over
successive interviews,
Loring said. "Many
accounting firms hold
one or two interviews on
campus, and as many as
three in-house interviews
before hiring. If you wear
a double-breasted green
striped suit, they will
remember you as the
person with the double-
breasted green striped
suit."

Instead, a neutral suit
accented by a number of
aecesories creates an

effective variation. "The
charcoal-grey suit will never be
remembered," Loring said.
Though a quality wool suit
tailored to fit may run more than
$22>0, "this clothing is not going

particular freedom to ac-
cessorize, with agreat variety of
neckware available,” Loring
said.

Nevertheless, "The biggest
mistakes (for both sexes) are in
accesorizing. It should be
consistant with your outfit,"
Loring remarked.

Hair is especially a problem,"
he said. Many people do not put
the care or consideration into
their hair style. If you are

dressed conservatively, "don't
come to an interview with
spiked hair," he said.

Jewelry and fragrances are
two other areas where students
should exercise care. For men

color. Often women ask if white
or black hose are appropriate,
but Loring suggests that
women should select
something in a flesh tone.
Secondly, women should
choose to carry either a purse or
some sort of portfolio, but not
both. "Otherwise, you go to
shake hands and end up doing a
juggling act," Loring said.

Tips for obtaining thatattire

When shopping for
interview or career
clothing, it is best to
shop with a plan.
"Buying stuff on impulse
rather than buying stuff
you need (is like) going
to a grocery store when
you are hungry," Loring
said. "That is why you
have people wearing 20
percent of their clothing
80 percent of the time,"”
he added.

By “"shopping by
objective” students can
buy fewer clothes that
will work better together
and save money beyond
the tantilizing discounts
at sales.

Also, buy only what
you need. Avoid buying
what you could borrow
from friends or room-
mates if money is tight at
the start.

The basic point is to

put your money where it can do
the most for you. If you are
without dress shoes, shirts or
ties, don't buy an expensive suit
leaving little for aecesories. "An
inappropriate pair of shoes can

“Hiring decisions are usually made in the first 30 seconds
—the rest ofthe time is spentjustifying the decision>

to be out of style a month later
and be thrown away," Loring
said. True "investment
clothing" is neutral and
somewhat timeless.

Aecesories allow a great deal
of adjustment in style and mood
and are comparitively less
expensive than buying several
outfits, yet they are often
overlooked. "So we spend a lot
of time telling people how to
accesorize. Women have

Fashionable Cuts
for Men & Women

or women, jewelry should be
kept to an absolute minimum,
and cologne or perfume worn
"very light ©r not at all." "For
everybody that jikes your
fragrance, it is considered that
there are two people that don't
like it. \Whats WOrse, the smell
lingers in the room after you
leave," Loring said.

Finally, Loring offered two
recommendations for women.
First, hose should be a natural

ruin a good suit," no matter

what it's worth, Loring said.
Many students are unaware

of the importance of tailoring in

their selection, Loring said,
"Tailoring is the single most
expensive  part of the gar-

ment." Unless you fit into a suit
"off the rack," buying directly
from the garment industry or
from discount warehouses can
be arisk, he said.

"Tailoring is a $40 an hour

BEACH BEE WEST
Reopening for Si .imer 86

business," if the suit needs
major work in the body, it could
easily cost $100 to be fitted.

Thus, buying from a store
which  includes in-house
tailoring in the price of its

clothing offers the salesperson
a powerful incentive to fit you
correctly, Loring said. "If | sell
you a suit that doesn't fit you
right, then | am going to eat it
down there (in the tailoring
room)," he said.

mm
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Dressing for effect beyond

.the interview

Once successfully hired
graduates should consider
continued investment in their

clothing. "The one thing people
see about you everyday is what
you wear," Loring said. "There
is a temptation to buy frills and
luxuries with that first wave of
paychecks, he said, but your
boss and your coworkers do not
see your skis or stereo." By
dressing for "where you want
to be and not where you are.
one can make clothing an asset
truly worth investing in.

oMUty Dm |, 'Kouh®

CONVENIENTLY
Located in your
UCen

 Largest Selection of
Mix & Match Bikinis

UCEN
HAIRSTYLIST/

Barber Shop
UCen Rm 1143
Hours: M-F9:30-5:30
Sat 9:30-2:00
CALL FOR
APPOIHTMEHTS
968-7617

* Newest Look in
1 Piece Suits

* Personalized
Custom Fit

» Aerobic and
Sportswear

BEACH BEE WEST

310 CHAPALA STREET #10
SANTA BARBARA, CA 93101
TEL: (805) 966-1076
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.. Halrstylists
&
Detall Center

For Men and Women
Products Available:

KM& Nexxus. Paul Mitchell
Sebastian. Joico. Focus 21. Dedken

Come in for your FREE Samples

WEEK DAY 6PECIALG
Monday-Friday: 8 an-11am 20% offStyle Cuts
Tuesdays: Custom Designed Perm w/Style Cut for »5500 (Rg t/H)
Wednesdays: Sebastian Line Make-Over for *10°° (Rgw
Thursdays:  Highlighting and Shading for »5500 ,Reg >
Fridays: Cellophanes for »1500 ,Reg 0s.

“We Care for Your Hair”
We guarantee our work and our products

955 Embarcadero del Mar-C For Appointments Phone
Isla Vista 968-4415

Daily Nexus

Magazines...

(Continued from p.14A)
Ray's criteria for smart dressing is flexability, interchangeability (for
this fluctuating S.B. weather) and reasonable prices. "Both style and
price should be casual,” he said. After all, if you wear a $150 casual
jacket, do you really want to kick back on the UCen lawn?

Gentlemen’s Quarterly - GQ offers many good ideas.
Fashion looks vary from formal to day wear. Ray said the prices
run too steep for his budget (a linen jacket at $427!), but the
styles are versitle enough so that men can easily utilize the idea
behind the image. The fitness pages were described as practical
for someone on the go. GQ, of course, offers much more than

fashions — why Woodyr Allen, himself, was feature on
February's cover.
M — M, also known as the Civilized Man, is just that: civilized.

Ray emphasized that is is "much more eclectic than GQ." M has
prestige written all over it. With an almost ivy league look,
March's issue displays a parade of gorgeous sweaters. Ray,
being a man of many sweaters, liked the selection. M "has a lot
to offer," he said. It shows "relavant clotheswise ideas." M
fulfills other requirements of an intelligent magazine. The in-
terview with Ambassador Vernon Walters coupled with the
professional, stylish look and layout left an impression with Ray.
It is the well-dressded, thinking man's magazine

MGF, Men’s Guide to Fashion — MGF is a new magazine.
For this reason alone, we should allow MGF time to clean up its
act. Ray said he can't imagine a perosn over 18 years of age
reading it. Perhaps harsh, MGF's March issue caters to the
immature male. Ray used the word "prepubescent,” and called
the outfits'mixing of wild patterns "gross.” Maybe we (Anni and
Penny) shouldn't have done it, but we read the "For Men Only"
column. Entitled "How to make love to a virgin," the article is
truly offensive. The article opens: "It's hard work, but
someone's got to do it." Ray summed it up best when he said
buying MGF "is throwing away money."

Well, that's it: 10 magazines at your disposal. Remember the good
ole days of Teen and Seventeen? Well, your grownup now, and you
have many magazines to choose from. When you have the money
(and the time) pick up afew and find out which one fits your style.

Excuse us now, but we have afew "investigative" articles to attend
to.*x.
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