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SIDEW ALK
SALE

March 7 ,8 ,9 , and 10
Shop the rest —

buy from the best!

20% off entire stock
plus
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Indonesian Imports
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Treva Brandon models summer resort wear

Clothing provided by Arabesque.

P I E R R E  L A F O N D
W E N D Y  F O S T E R

M O N T E C I T O  / S A N T A  B A R B A R A

516 San Ysidro Road 1120 State Street
at East Valley Road at Anapamu

565-1502 966-2276

M O N T E C IT O : 9-8 D a ily , including Sundays. D O W N T O W N : 1 0 - 6  M on- Sat, 12-6 Sun

S u n n y  D a y
More than just tops!

Made Personally 
by Yon!

• Designs & Logos
• Lettering
• Any occasion artwork
• Screen printing
• Group discounts

Oversized T-shirt Dress 
With Design

577S CALLE REAL • GOLETA • 967-6117
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Have you heard about 
U < S n i j i i .  a n d  d u x h  ■" ?

I t ’s a friendly little salon, 
where experienced stylists will 

m ake you look good and feel great.

There is...

MAUDE...

CHRIS...

BETH...

that funny eccentric with a 
great talent with hair.

the German lady from Munich 
who cuts hair with european 
artistry.

local talent who can take the 
problems out of your hair.

Did you hear???  
the service is affordable and 

that if  you are not satisfied the
next treatm ent is FREE! 

serving both Men & Women 
+ Student Discounts

v :<s, a n J  d u i
University Village Plaza

-BEH IN D LU CK Y'S-
fo r  a p p o in tm e n t call 9 6 8 * 4 2 6 1

Make-up

For

Spring

Of

1985

By
Sarah
H ackett

ABOUT FACES  
HAIR DESIGN

FOR MEN & WOMEN
“BRING A FRIEND”— 2 for 1 —

HIGHLIGHTING SPECIAL  
ONLY * 4 5 ° °  for both

Expires March 23,1985

A BO UT FACES 
682-5455

3759 STATE ST. SANTA BARBARA

Au Natural — Make up and hairstyle by I.V. Hair accents 
Kelly Nichol’s beauty.

This year there is no radical change in 
make-up, maybe just moving away from 
radical changes. 'Die big emphasis now is: 
less is more. The experts are showing sheer, 
paler, looser, a more natural handling of 
make-up.

Matte, even-toned skin is a must in 
beginning the natural look. The thick made 
up look of foundation is no longer necessary. 
Loose translucent powder, applied freely 
with a large fluff brush, will even out 
anyone’s skin tone sufficiently. This will 
also cut down on oily shine.

Eyes too are very pared down. Earth 
tones and confectionary pastels will be used 
more in the months to come. Eye colors 
come in a variety of forms (i.e. powders, 
cream s, pencils, powder sticks, mousse, 
liquid), but one must remember: no matter 
what form is being used, it should be applied 
loosely. Blending the eye color with a larger 
eye brush will eliminate any harsh lines. 
Eye liners work well to compliment any eye 
color when it is smudged in the outer cor­
ners of the eye. Mascara adds the finishing 
touches in a softer way, maybe with a coffee 
or a warm black shade.

Lips no longer need to be “unkissable,” as

fashion dictated a few years back with 
heavily penciled, colored and glossed lips. 
Today lip color resembles a mere berry 
stain, not a twenty minute application of 
make-up. Softer, more natural shades work 
better applied with a finger and then blotted 
with tissue paper to remove excess shine.

Cheek color has been reduced to a mere 
hint of color or to nothing at all. Many times 
the color is not isolated on the cheeks, but an 
all over sweep with a large fluff brush in a 
warm shade gives a healthy glow to any 
face.

For night tim e, the palette does not 
necessarily have to be changed, just the 
degree of its intensity. Just smudging a kohl 
pencil around the rim of the lashes adds 
instant drama. Using colored mascaras can 
pick up any face, by flicking them on the 
ends of the lashes. Lip colors can either go 
darker or lighter. Sometimes using an 
opaque, neutral lipcolor with a dark 
dramatic eye has more impact than 
anything else.

Basically by reducing the amount of color 
and the time spent on applying make-up one 
can achieve a natural minimalist look 
perfect for women on the go with little spare 
time on their hands.

Call for your appointment or stop by and meet Dr. Robert A. Sullivan, O.D.

683-6644
3987-C State Street, Santa Barbara 

AIm  lo c a te d  l a  S a a  L ais  O bispo  a t  
MADONNA I D .  PLA ZA  • 541-2778

Im age Conscious? 
You Now Have A Choice
FIVE POINTS 
OPTOMETRIC 

CENTER
in 5 P oints Shopping M all.

O Vm  1000 INCREDIBLE DESIGNER FRAMES WITH SUNGLASSES BY

• Paola Belle
• Gaeei
• Carrera
• Alplna
• Brigitte Bardot
• Avant-Garde
Also featuring tinted soft eontaet lenses.

COMPLETE EYE EXAMINATION INCLUDING GLAUCOM A CHECK—S25 
FOR YOUR CONVENIENCE ALL INSURANCE PLANS ACCEPTED
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Film Fashion Fantasies
by Susanne Van Cleave

There is no doubt about the relationship of 
art and culture. We know that art reflects 
life and life im itates art. Cinema (a mass, 
consumed pop-art) has, since it’s inception, 
had a profound and lasting affect on society.

For years Hollywood was known as the 
Image Maker, the glamour machine. It has 
set the standards by which we judge our own 
“chic-ness” and beauty. Those larger than 
life im ages of actor made superhuman by 
flickering projections of light on empty 
screen have created possibly the most 
enamored and imitated group of individuals 
in the 20th century: the Hollywood star.

Some screen- stars have gone so far as to 
put their name on a cosm etic, apparel, or 
perfume line overtly directing public 
tasteiashiona. In many more covert ways 
the movie greats have changed what we 
wear and how we wear it on a grand and 
lasting scale. In the early years, Marlene 
Dietrich was the first woman to really wear 
pants. Formerly considered lower class or 
men’s attire, her presence and fame made it 
acceptable for the modern woman to inhabit 
“slacks” and pants became the rage.

Actress Pearl White is known by many as 
the first trend-setter. In the 1922-23 film  
Plunder, White wore designer Louis 
Gasnier’s velvet skirt and coat bound with 
silk which was copied from the film and 
mass-produced only to become the ultimate 
in wardrobe possessions for the 1920’s 
“working girl” with style. Such designer 
greats as Gilbert Adrian, Letty Lynton, and 
Edith Head not only created costumes for 
film s but through film ’s influence, created 
the finest in everyday apparel.

Why does this phenomenal relationship 
between film fantasy and everyday clothing 
exist? For this we must examine the func­
tions of clothing within human culture 
(beyond the obvious need for protection 
from the elem ents.) Fashion is a personal 
art, a way of setting ourselves apart. It is 
also a means of expressing our status. A 
mink coat is an obvious indicator of wealth 
for many. Most important for our purposes, 
dress becomes a means of alligning our­
selves with a particular individual or group

as well as their philosophy, style, tem­
perament, etc. Film s such as Quadrophenia 
and Flashdance serve as blueprints for 
youth who wish to express an identification 
with the experiences, goals, or values of 
characters within the film s.

Marlon Brando, idol of 50’s malcontent 
youth, in such film classics as On the 
Waterfront and The Wild One spread the 
temporary fashion trends of tattered t-shirts 
and biker leather.

How many tim es has each of us sat in a 
theatre and been so taken with a character 
that, once leaving the theatre, began to 
accentuate those aspects of ourselves that 
most resemble our film  idols. What quicker 
and more overt way to demonstrate this 
than by imitating their style of dress. The 
examples of film ’s influence in the world of 
fashion are too numerous to fathom. Joan 
Crawford’s padded shoulder suits, Jean 
Harlow’s bleach-blonde hair, Frank 
Sinatra’s hats, Bing Crosby’s pipes, 
Bogart’s tough-guy image or Diane Keaton 
and the Annie Hall look of the late 70’s are 
but a few. The influence of film has gone to 
the very core of our culture through fashion 
and philosophy.

Not only does film  disseminate current 
trends in clothing fashion, it also let’s us 
know -what body type is most revered, 
particularly with regard to women. From 
Theda Bara’s chunky sexiness to the long 
and sleek lines of Garbo and Dietrich. From 
the delicate frailty of Audrey Hepburn and 
Mia Farrow to the voluptuous sensuality of 
Marilyn Monroe and Jane Russel to the 
most recent slender athletic shapes of 

'Jennifer Beals and Mariel Hemingway. 
What ever the ideal body for the tim es, it 
always seem s what’s rare or difficult to 
attain is indubidibly in.

Film (and all media for that matter) 
becomes the means by which new trends 
and styles are made widely accessible. 
Granted, film  has a limited influence. We 
don’t go see a film and run home to refab our 
wardrobe. However, the relationship bet­
ween film  and fashion does exist. 
Sometimes the film becomes a mirror of the 
times while at others, creates a new and 
previously unfamiliar fashion that catches 
on and can sometimes become the norm.

We watch our clients literally turn heads when 
they walk out of our Beauty Establishment.

AND WE LOVE IT!

GRAND OPENING SPECIAL
hair design 

& waxing salon 2 0 %  off 
all waxing services

Santa Barbara Beauty Supply
1 0 %  off on all purchases 

over $10 including our exclusive line o f LA coupe

Santa Barbara Nail Studio 
Pedicure ♦15 (reg. $20)
Offer expires April 15,1985

m u m su H l

Get ready to turn a lot of heads!
5730 Calle Real • Goleta • 967-4303

Trendsetter and cult hero 
Marion Brando in “The Wild One*

The delicate beauty 
of Audrey Hepburn 
set women’s fashions 
in the fifties and sixties.

Create your 
own dancewear 
combinations!

All occasion
• leotards
• tights
• sport shoes

10%  off
with UCSB reg card

Com e see  our 
great new  

Spring Line! 189-A N. Fairview  
G oleta, CA 93117 

(805) 964-2314

BEACH BEE WEST

• Largest Selection 
of Mix & Match Bikinis

• Newest Look in 
1 Piece Suits

• Personalized 
Custom Fit

BEACH BEE WEST
310  CHAPALA STREET - *10  
SANTA BARBARA, CA 93101  

TEL: (805) 966-1076

J2<
ChWri*

na
T re e



6 A  Wednesday, March 6,1986 Daily Nexus

P L A Y  I T  A G A IN  S A M :  ,  ,  '
■ M in t im fi, ,  MmJctmaAYou ve 8otta ,ook sharP!

Expires March

20
C M j t y 1 I

nfn t&uMM calimnia ■ *j3>/0lm
feoe) i hh w m  i

j Fashion Reflects Popular Music

T
“It has become 
relatively easy to 
identify one’s musical 
tastes and the values 
attached to them on 
first sight.’’ .

mÊÊÊÊÊm l l i l

15% OFF all Vuamet Sunglasses 
Vuamet T-Shirts available at:

Piccadilly Square El Paseo
813 State St. 816 State St.
966-5997 965-8686

(Expires March 16,1985)

By
Lisa Brander 
and
Angela M . W hiting

i

:7Î\. —Ä '; i

H U B

SURF >„ WEAR

Never before the 1980s have teenagers and 
young adults displayed more proudly the 
affectations their society has so con­
veniently provided. Certainly the most 
conspicuous fashion trends are derived 
from contemporary music, and the glitz 
and decollatage parade on which popular 
musicians capitalize.

Cultivation of image through music and 
the subsequent waves of influence on 
fashion and social trends began with rock n’ 
roll and Elvis Presley. The rest is well sung 
history.

In the sixties the Who came along with 
their friend Jimmy and his compatriots — 
the mods and the rockers who solidified the 
undeniable connection between appearance 
and social, political, and emotional ten­
dencies. Youth found an avenue for self- 
expression and identity through the fashions 
they wore and the musicians they admired.

The late sixties and seventies dumped 
their slew of political bilge into the ocean of 
young society — the wild psychedelic at­
titude of Jimmy and Janis coupled with the 
naked pacifism of Richie Havens and 
Crosby, Stills and Nash. For the most part 
(there are always exceptions), the seventies 
provided nothing but bell-bottoms and 
paisley bad taste.

The eighties attacked with combat boots 
and spiked wristlets announcing the anger 
of American youth. Post-adolescents of the 
1980s are tangible consumer products. 
Music and videos are identity shapers. More 
than ever, music and its social and political 
affiliations constitute and modify the 
behavior and style of its audience.

People can thank pop culture for

providing Duranimals in droves and 
dubiously virginal day-glo Madonettes 
prancing about. It has become relatively 
easy to identify one’s musical tastes and the 
values attached to them on first sight. The 
value system s reflected in less commercial 
music, are just as visible in the listening 
public. Love has come back in style and with 
it, a certain sleekness of appearance and 
sophistication of expression. Paul Weller 
proteges slink about unashamedly paving 
homage to the purity and virtue of love. 
Trend movements such as the period of the 
New Romantics revived the traditionalist 
sharp and sleek look of- love and tran­
scended the cynicism of punk. Pivotal post- 
New Romantic groups like Depeche Mode 
and The Smiths strive to communicate and 
oh-so-crucially teach communication. In 
this decade, idolatry and emulation have 
become valuable forms of self-extension. 
What better way to express your willingness 
to communicate your preferences and views 
than to literally wear them on your sleeve?

Is dressing right is the key to successful 
interpersonal communication? Not quite. 
But the way a person dresses projects an 
attitude be it positive or negative. There is 
nothing wrong with the emulation o f. 
someone or something one admires. Music 
and musicians are allowed to feel and ex­
press healthy the dissatisfaction of modern 
society. By identifying with and extolling 
the values of a certain musical sect, you 
take on the weight and consequences of 
promoting those values. As Joe Jackson 
puts it, if you are going to wear what you 
think—you’ve gotta look sharp!.

OF GOLETA
Warm weather 
iso n th ew ay

and Surf ’n Wear is now getting their 
new spring and summer beach wear! 
Come in and check it out. Remember 
we are the most complete surf shop 
in the Goleta-I.V. area. Girls, our new 
swimwear is here now and selected 
women’s swimwear is ON SALE AT 
BIG SAVINGS!

Surf ’n Wear of Goleta is just a 15- 
minute bike ride from the UCSB 
campus, in the Calle Real Shopping 
Center.
Surf ’n Wear of Goleta Surf ’n Wear
5780 Calle Real 209 W. Carrillo St.
Goleta • 967-7151 Santa Barbara • 963-3213

H/WOTTIMG • PCRMS • COLORS

I N I• ACUPUNCTURE

• MASSAGE J
• NAIL CARE
• BARBER STYLING

5730 Hollister 
Goleta

967-3883
FOR MEN |mMmmMMl

Fashion Finds An Outlet in the Daily Nexus
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Anna’s haircut by Cuts Unlimited

Second Hand Chic
By Lauren Schlesinger 
and Fred X

An exotic figure stands out from the 
crowd. The clothes: sensuous, seasoned, 
comforting — subtle and unusual. Wrapped 
from thigh to throat in a cashmere overcoat 
that keeps off chills like a big black blanket, 
this intrigueing person enters the room. A 
mauve Indian silk scarf whispers about the 
neck above the softest quiet purple cotton 
sweater. The denim jeans faded to the 
essence of a five o’clock summer sky and 
accented by a rich, dark leather belt 
buckled in smooth dusky brass. Meeting 
with the pant legs at just below the ankle are 
a pair of black low-heeled boots that have 
been exquisitely scuffed and creased from 
wear.

An international spy? A fam ous 
musician? No! Just another underfed 
college student expressing his own personal 
glamour. Black boots: Goleta swap meet, 
circa May, 1984. Jeans: Indiana garage sale 
on the way back from vacation. Belt: 
Inherited from Grandpa. Cotton sweater: 
$12 at a thrift shop benefitting children’s 
birth defects. Scarf: A parting gift from a 
nomadic friend, found stuffed in his 
pillowcase.

This ensemble, which looks deceptively 
expensive, was not paid for only with cash 
but with creative effort and energy as well. 
One can invest $500 on an extravagant outfit 
or $50 and a bit of time to achieve a sim ilar 
effect. The difference lies in paying yourself 
to create a look — instead of paying a

professional.
Recycling clothes has dual benefits. It’s 

easy on your pocket-book and reduces 
material waste. If a shirt can be physically 
worn for 30 years, why shouldn’t it be. 
Clothes should be gotten rid of not because 
they are out of style, but because they are 
worn out. Good fabric and quality work­
manship can be appreciated while saving 
money and revitalizing the romance of days 
gone by.

My money can go to more useful purposes 
than to put braces on Calvin Klein’s 
daughter, but I still like to feel good about 
what I wear. Selecting used clothing is more 
of an adventure than a trip to the depart­
ment store because you don’t use the latest 
issue of Vogue or GQ to map out your 
shopping journey. Personal taste and style 
serve as the compass to steer your war­
drobe to exotic, untrodden ground.

An alchemy of intuitive discretion and 
eccentric daring is the antidote to clone- 
drone. Who says a tie-dye t-shirt and jazz 
oxfords don’t go together? You are free to 
write your own dress code.

If you find yourself with more style than 
money, don’t feel deprived. Instead, build a 
wardrobe that makes you more than a 
mirror image of your classm ates. Peruse 
the veiled riches that can be found in thrift 
stores, rummage sales, the attics of dead 
relatives — anywhere! Be brave, assert 
your creative flair. You may have to sift 
through a lot of offensive polyester gar­
ments, but at least you won’t have to take a 
second job to look sharp.

o Jj 6€I<d s oo oo S oo o
% HEREHoc ° O o o °

THE PLACE TO BUY BEADS
AND

DESIGN YOUR OWN JEWELRY

620 State Street 
SANTA BARBARA 966-1138

MARCH
SPEC IA LS

OFF
Any Haircut, 

Shampoo and 
Blow Dry

$1000 OFF
Any
Perm

WITH SELECTED STYLISTS

CALL TODAY - 967-8486 or 967-8206
161 N. Fairvicw (near Builder’s Emporium)

FA SH IO N  C A R E E  
O P P O R T U N IT Y

Fash ion  is the 6th largest ind ustry  in the U .S . w ith men and 
wom en taking advantage of the m any opportun ities to trave l, 
earn m oney, w ork w ith interesting  people and build an exc itin g  
future .

T h e  IN S T IT U T E  O F  FA S H IO N  M E R C H A N D IS IN G  is recru iting  
ind iv iduals interested in pursu ing  ca re e rs  as Reta il M anagers, 
V isua l D isp lay  D es ig n ers , Fash io n  Sho w  C o o rd ina to rs , B u y e rs , 
M anufactu rers R ep s, or Show room  A ss is tan ce s .

C O M P A T IB L E  M A JO R S : A rt , C o m m u n ic a t io n s , H om e 
Eco n o m ics , D ram a, E co n o m ics

C o ntact M ary Larsen M-F 8am -5pm

963-8681
IN S T IT U T E  O F  F A S H IO N  M E R C H A N D IS IN G  

a d iv is ion  of
San ta  Ba rb a ra  B u s in e ss  C o lleg e  

740 State Street

Conuone .

ML*

Ü mT ' « P I
W \

u m t

S Ü

casual, comfortable, classic
1114 state street court 10 
santa barbara, ca 93101 
(805)966-3754

516 san ysidro road 
montedto, ca 93108 

(805)969-6676
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VIN TAG E • CONTEM PORARY 
D ESIG N ER CLO THIN G 

& A CCESSO RIES

BRING IN THIS AD & SA VE

20% O FF
our already LOW PR IC ES

Excluding specially marked items 
Expires March 31,1985

35 E. Ortega St., S.B. 962-3167 
Hours 12-5 Mon-Sat

J
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the foot note
FINE IMPORTED & DOMESTIC FOOTWEAR FOR WOMEN

Karen Rose models a bikini.

L A  C U M B R E  P L A Z A

Cure Spring Fever with a break from the routine. Stroll through the 
Plaza, and enjoy the sensations of a new season. With a mix of 
Robinson's, Sears, 65 specialty stores, and easy parking, you'll find the 
newest and the brightest combinations of the season.
ENJOY OUR NEW  NOONTIME CONCERTS EVERY FRIDAY. 12 to 
2pm IN THE PLAZA.
Hours: Monday, Thursday, Friday J0am-9pm. Tuesday, Wednesday, 
Saturday I0am-6pm. Sunday l2-5pm.
La Cumbre Road and State Street (805) 687-6458.

POUND
AFTER
POUND

! Your Diet Center 
Counselor is behind 

I you all the way to your 
ideal weight.

She works with you on 
a daily basis, supported 
with weekly seminars 
on stress management, 
behavior modilication 
and sensible exercise.

And the program is 
based on sound 
nutrition, using all 

| natural, inexpensive 
foods that you can buy 
right in your own 
grocery store.

CALL US TODAY 
for a free, introductory 
consultation. 1 0 %

STUDENT | 
DISCOUNT

Diet Center 
off Goleta 

683-3767
THE NATURAL WAY 
TO LOSE WEIGHT!

* 1903Otet C«filar. Inc.

INVESTORS

Añera fire 
o ra  flood... 

after any disaster... 
it takes money to 

help people 
rebuild their lives.

A lot of money. 
Give to the 
Red Cross.

We’ll  help. W ill you?

+
American Red Cross
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Schane Barbour and Wayne Brander model the latest in sunglass styles provided by Five Points Op­
tometries.
Jewelry by Steve Shell.

minimum, is counter-productive. Aside from being 
humorous, it is almost insulting to see a woman wear over­
revealing clothing under the guise of being sexy. It is like 
being given all the answers to the questions and nothing is 
left to the imagination. Risque clothing should just 
engender an aura of mystery, not tell a whole story.

I would say that men would like to see women dress as 
they feel. To dress as an individual and project the style 
that makes each unique. It is this style that entices men to 
respond.

A pair of baggy cropped pants with an oversize sweater, 
an old tweed or houndstooth coat with a pair of brushed 
wool pants, a soft leather top with a mid-length skirt, loose

low cut boots, or simple flat shoes with no socks are a few 
fashion ideas. Don’t forget accessories, they add character. 
Hats and scarves are easy and they, add flair. Earrings and 
bracelets should complement your outfit, but do not over do 
it. Women should not be afraid of a hairstyle that is a little 
different or being creative with their makeup.

It is not hard to come up with original clothing styles. 
Major fashion designers such as Calvin Klein and Georges 
Marciano have produced some very different styles of 
women’s clothing, yet thrift stores are a goldmine of unique 
and bizarre fashions. Use a style in your own creative 
manner. Lord Chesterfield once said that style is the dress 
of thoughts.

B y
Thomas
Ligman

Why Men 
Take Interest 
In W omen’s  
Fashion

Consciously or not, men are very responsive to what 
women wear. A woman’s style speaks about herself and 
what men want to see women wear is predicated by the 
response associated with any particular style.

Style; some have it, some buy it, some are oblivious to the 
notion. Have you ever walked into a club where almost 
every woman was dressed as if she could apply for the job 
of a stand-in mannequin at Miller’s Outpost? These 
mundane styles do little to project any feeling, image, or 
perhaps most importantly — to evoke any return response. 
Clothing is one of the foremost forms of expression and 
should be used as such. Individual style is the key to this 
expression and the result of a little originality and creative 
thinking.

Originality is the key to fashion. Men are inherently at­
tracted to things that are new or different and to be around 
people who all dress the sam e can be very boring. This 
doesn’t necessarily mean to go to extremes and dress really 
bizarre; anything in excess can produce bad results. All 
things must be done within reason and this especially ap­
plies to fashion.

If ever having seen a man awestruck after glancing 
through a Vogue magazine, it is very obvious that high 
fashion can be stunning. Although it appears to be a 
problem only money can solve, it really just takes a little 
ingenuity. High fashion demands that one be very open- 
minded and even a little daring to follow new styles and 
trends.

Risque clothing is fun and exciting but it must be worn 
with taste. Anything done to an excess, though in this case a

PENDANTS
EVERY WOMAN WANTS AT LEAST ONE.

There is no doubt about it. She'd love a diamond pendant. Especially one 
from our dazzling collection! We have all the classic styles, as well as some 
very unique ones. From brilliant diamond solitaires to hearts and butterflies. 
We've shown some of our favorite designs, and there are many more to 
choose from. So come let one of our jewelry experts help you select her 
favorite style. And you don't have to stop with just one! From our collection in 
14 karat yellow or white gold, priced from $150 to $1,680.
Use one of our convenient charge plans or your American Express, VISA, or MasterCard.

SLAVICK’S
A Fine Jeweler Since 1917 

La Cum bre P laza  (805) 687-5585 • Santa Barbara

NO BETTER TIME NO BETTER PLACE

Why a suit from 
Lorine & Company makes 

Good Sense
By having suits 
-manufactured to  our 
specifications and under 
our label we can offer the 
best in fabrication and 
styling at a modest price. 
Comparable garm ents with 
a designer or departm ent 
store label are far more 
expensive.

W e have no extra 
charge for special orders. If 
you are an unusual size 
come see what we can do 
for you.

W ith full tailoring 
facilities on the premises, 
and a full-time taijor, we 
can do alterations quickly 
and at no cost.

Come view our 
collection of fine clothes 
for men and women.

LCRIMG&COVIPANY
La Cumbre Plaza Santa Barbara, CA (805) 687-9695
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Hurry!!
Be a part of the 

Benetton excitement.

Free Benetton T-shirt to
the first 75 people (with this 

ad in hand) who purchase $75 
or more of our new Spring Collection.

r  ■
Q: b en ello n

La Cumbre Plaza

A ctive Wear for P eop le W ho Play A round

O pen: M on., Thurs. Fri. 1 0 -9 /T u es„  W ed., Sat. 1 0 -6 /S u n . 12-5

Speedo suits competition.

Psyche-out your 
competition. 
Speedo suit$ you 
in a fabulous 
looking suit.
You not only swim 
fast, you look 
fast. Men’s and 
ladies’ styles, 
deep rich colors. 
Adult sizes.

s p e e d o ;

Speedo suits 
America.
•Speedo is a registered 
trademark of
Speedo Knitting Mills, Pty. Ltd.

The Field House
La Cumbre Plaza

Tiaiew ave*
FOR MEN & WOMEN

Mon. thru Sat.
NEXXUS - Redken - L’Oreal 
shampoo, haircut and dry 

$12.50
Permanents from $30.00 

962-1948 
1132 Chapala SB

No bones 
about it
Naughty 

& N ice
.116 E  Montecito Street 
Santa Barbara. CA 93101 

966-6990

A ffo rd a b le  L in g e r ie

Men’s Touch Added to Swimwear
By Lisa Mascaro

California Proline is not a typical name for women’s swimwear, nor is a 
one room office above a smoked fish restaurant in downtown Santa Barbara 
a typical business place. However, the fresh new designs and exciting 
patterns and styles developed here are combined to create quality swimsuits 
for women of the eighties.

“California Proline is a unique product because it is designed by men for 
women,” co—owner Scott Westgaard, said. The garments are manufactured 
with heavier fabrics and wider elastics than those made by other junior 
manufacturers for a suit that covers and fits the woman’s body. “This is 
swimwear that isn’t going to fall apart and has a tremendous sense of style,” 
Westgaard said.

From college-aged bodies to the new shapes that women’s bodies are 
ta k in g , California Proline intends to provide “a fashion oriented suit that is 
very functional. Research and development is a big factor for us. We really 
listen to the customers. Everything we know now is because we talked to 
people on the streets.”

California Proline was created in 1982 through the ideas of two UCSB 
graduates, Scott Westgaard and Monty Richmond. The two possess a unique 
character blend of creativity and discipline, coupled with the desire to fulfill 
a dream. At the time, Westgaard explained, the two decided “now is the time 
to chase that dream. We paid our dues, now let us try something we think we 
want to do.”

Westgaard believes the American dream is still a reality. But he said, 
“the dream needs a focus; if not, there is no direction.” People in the 
business world claim  it takes five years for a company to form and function 
in the black. “It honestly does; we grew slow, but we grew sm art,” he said.

California Proline supplies swimwear to 170 stores nationwide. The 
swimwear is currently sported by six professional women’s volleyball 
players, three professional women windsurfers, a professional women’s 
catamaran team, and professional women surfers.

In the future, California Proline intends to outfit women for the beach 
including shoes, handbags, and coverups. Westgaard looked forward, “we 
hope to portray a class act making the best product possible with quality and 
style.”

. ThcHAIR-UM
I Beauty Salon
- Look Sharp and Feel Sharp 

S p ec ia liz in g  in C reative H air 
B o d y  W aves

296 South Pine off Hollister Avenue 
Right at Barclay's Bank 
Immediate left Igto the

t  Xrl
Parking lot at the 

White & Pink Cottage

967-5757 ,

Be the first 
on vour block 
to learn how to 
save a life.

Take the 
Red Cross 
CPR course.
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Today’s Exercise
By Valerie DeLapp

Face it, when people start worrying about looking “good” 
every minute of the day, and insist on getting dressed up to 
go to the library; it is time to enroll in aerobics classes. I 
must admit when I first heard about aerobics and all that 
Jane Fonda-workout-stuff, I just laughed. It seemed more 
like a fashion show than a workout.

Aerobics and fashion have a lot to do with one another. 
We owe it all to Victoria Principal and Jane Fonda — the 
leaders in aerobicizing with style. When Jane came out with 
her home video, and Victoria published her infamous 
workout book, they showed the world how to get in shape in 
the chicest aerobic clothing. Danskins have taken a back 
seat to Jane’s workout wear, and Nike’s were replaced by 
Reebok aerobic shoes.

Why not look great while exercising? Jane and Victoria 
let the world know that it’s o.k. to sweat, but they found 
fashionable ways of doing it. Raquel Welch now has her own 
workout book, complete with full color pictures showing 
Raquel in her finest form yet. Not to mention how perfect 
she looks in the matching aerobic fashions.

Notice that Jane, Raquel, and Victoria all exercise in 
aerobic wear. There is a clear distinction between dan- 
cewear and aerobic wear; Danskins are still the best for 
dancing, but aerobic wear includes new lighter, more 
comfortable m aterials that move with you, and allow you to 
breathe. Bright separates and matching outfits can be

Includes F ashion
found in a variety of colors and styles. Headbands, leg 
warmers, and matching bodysuits all constitute modern 
aerobic gear. New labels such as Body Design and Dance 
France are good choices for unitards, trunks, and leotards.

The impact aerobic wear has had on the fashion world 
has been notable. The main influence was that super movie 
Flashdance! Ripped sweatshirts and ripped anything else 
became the first and foremost fashion concern. 
Everywhere, people were buying clothes and cutting them 
to match Jennifer Beales’ outfits in the movie. But it didn’t 
stop at the dance floor or gym, the rage extended to evening 
wear as well as casual clothes for the office, school, and 
home.

People still wear ripped clothes, but the impact has faded 
considerably with the introduction of cool comfortable 
clothes that convey the look the Flashdance rage tried to 
achieve. Madonna has brought the aerobicdance fashion to 
a pinn&cle with her new styles. These include wearing 
tights and new updated versions of long underwear under 
skirts and separates.

The combination of fashion and exercise is one of the best 
things that have happened to the fashion world. Take notice 
of spring fashions from Calvin Klein, Perry E llis, Geoffrey 
Beene, Christian Dior, and especially Georges Marciano, 
(better known juess) This trend from fashionable 
dancewear has developed into sophisticated light separates 
with emphasis on the new casual elegance which designers 
are displaying now.

BARAKAT

MIDWINTER CLEARANCE
30% OFF Everything

Clothes, belts, bags...

In Piccadilly Square 
965-2871
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SALE 20% Off 
Designer Sweaters !

t a l k j
Hours: 12-5 Tues.-Sat.
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Hel*n 
Stathis R .E .

clinic
UNWANTED HAIR 
peimanentlv removed

•  Medically Approved 
•Women »Teens •  Face & Body 

LaTs dtacuss your hair problem 
at a complimentary consultation and we can 

recommend h e  treatment that Is best for you.
Days, Eves *  Sat

5726 Hollister Ave. #104 at Patterson 1532 Anacapa #5
96*-5633 963-2484

Karen 
Stathis R .E .

Fight the Frizzies!
Ask the professional stylists at

& 41 Gemini Hair Co.
mmtcmm
p *POtVWM» . for H U M E C T R E S SescmoemmRÛWUSf Moisture Potion
'•"ssssss Gemini Hair Co.
s H H 420-D So. Fairview
; Â-OSiSgul - T| Goleta 9 6 7 -6 2 1 4

!
*

IN
Ss

THE NNl BUFF
Wife ti* tot mût 
atto But Met -  
Coma fa or CALI,
Brini a friand and

é  B é I  .

l l l ^  t o a U a lJ aw a n  vQ I III UNIVI fwvVM OM

-  HOURS TO RT VOW SCHEDULE -  
5915 Cada Rasi Hmm: M4-2627 

OttbM Ss«l Ska^isi Casier

!
S

i

Ss

C h o ice -F re e  e e rr la y e  o r B e h  w /P erch ae»  o f $ 2 0

SWEATER
SALE O F F

BEHIND
WENDY1 CLOTHING CO.

727 STATE ST. 
O TT’S  O LD  TOW N M ALL

L e a t h e r

Cindi Post

IS Ld  V IST9 
BOOKSTore

CASH
for your BOOKS

Cash  in  those  b o o k s  y o u  w o n ’t  use a ga in  - th e y  m ay  
be  w o r t h  m o re  th a n  yon  th in k !

T o p  p rice s  p a id  on  good , c lean  b o o k s  th a t  w e  need  
Sor n ex t q u a r t e r ’s classes • b r in g  y o n r  b o o k s  in  f o r  a  
q u o te  fro m  one o f  o n r  bu yers .

Please bring your I.D. when you soli your books.

Your complete, off-campus college store”

6553 PARDALL R D .

968-3600
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David Tour gena

A ll C o n d itio n ers are [ 
N ot th e  S am e, e ith er ! j
PROFESSIONAL STYLISTS j

RECOMMEND

N€y-US !
CONDITIONERS 

Formulated bv

20» Off
ON ML SME-CIITS

Expires March 20,1906 
REM EM BER

Coupons expire March 20,1906

MC&US

H A IR  D ESIG N IN G  FO R  M EN  El W OM EN
966 C EMBARCADERO DEL MAR ' FOR APPOINTMENT 

GOLETA. CA 93117 805-968-4415 .

to BRING YO UR HAIR TO lIFF !

ARABESQUE

WOMEN'S CONTEMPORARY CLASSICS
4 SIATE STREET 110.I8 9622660



16A Wednesday, March 6,1966 Daily Nexus

Mike Mascaro gears 
up for a race in 
triathalon wear by 
Emily K. Sport­
swear.

Spring
Fashion
Tips

Shape plays an im­
portant role in Spring 
dressing. The look is 
often closer to the body. 
The two most noticeable 
silhouettes are the big 
shirt and the shorter, 
narrow shirt. Bold 
shoulders and tops are 
over-sized, but not 
overwhelming, especial­
ly since skirts and pants 
are narrow and more 
form-fitting. The big 
shirt, a contrast to the 
“shortness” of the 
season, can be easily 
layered under a short 
jacket or over fitted 
pants. The newest 
lengths in shorts and 
skirts skim the knee or 
rise above, although the 
option of longer in the 
right proportions still 
prevails for the in­
dividual.

Femininity is also key 
this season. After a 
shapeless, man-sized 
look last year, women 
are welcoming one of the 
most flirtatious seasons 
in years. The new shapes 
and proportions 
emerging emphasize a 
softer, more playful look. 
The short, snappy 
lengths of shorts and 
skirts put focus on the 
leg. Spring’s mood is 
body-conscious.

Jacque Mink in­
troduces the latest in 
swimwear.

A *  the O
' aerobic

specialists

C A LL TO D AY 683-2022
147 N. Fairview in Fairview Center

«•SS***"
f i t '

W ITH COUPON ONLY Expires Mar. 28,1985

COUPON

PERMS WITH 
HAIRCUT
For Men ft Women 
By Appointment 
Only

W ITH COUPON ONLY Expin.Mv.2s.1ses AND UP

Expires Mar. 28,1985

COUPON

FROSTINGS
Call For 
Appointment

$ 4j Q 5°
W ITH COUPON ONLY Expires Mar. 28,1985 AND UP

Photo by Therasa Fay

•  A e ro b ic  c la s s e s  7 d a ys  a w e e k
•  3 c la s s  le ve ls
• B a c k  su p p o rt c la s se s
•  P e rm a c u sh io n  w o o d  a e ro b ic  flo o r
• A sk  a b o u t o u r n e w  R o m ik a  sp o rtsh o es !
•  N u tr it io n  C o u n se lin g

r M m  j t y H n g f c r  S a n t a f B a r b a r a  
FOR THE BEST IN HAIR DESIGN AND PERMS 

...w ith the personal touch of
TODD INGRAM

819 Garden S t  • 9661232

where FASHION 
COMES FIRST

SHAMPOO
No Appointment 
Necessary with 
This Coupon

HAIRCUT AND

6831 H O LLISTER  A V E ., G O LETA  
K-Mart Shopping Center 

Ph: 968-6444
+ Open 7 Days +

Mon-Fri 10-7 • Sat 9-5 * Sun 10-3
> COUPON

esigner
Cuts

' COUPON

EAR PIERCING 
SPECIAL
Includes one 
pair of earings 
& antiseptic


