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SAILING Summer Swimwear: Seasons Change

Sunset Twilight 
Sail

$15 per person
Experience a Santa Barbara 
sunset while sailing aboard the 
"SUNSET KIDD." Santa Barbara 
being a south facing beech, our 
sunset-twiiight sail starts by 
following the sunset as it 
cascades dow n the Mesa 
foothills going into a silhouette 
on the palm trees at Lead better 
point. Then, while sailing out to 
sea, a true sunset over the water. 
A fte r  a beautiful crimson 
twilight, w e return to Santa 
Barbara, viewing the coastal 
lights as they begin their evening 
illumination.

Sunset Kidd's 
Sailing Charters

962-8222

By Garrstt H. Omata
Non-Surfer
Here in Santa Barbara we 

are fortunate enough to be 
witnesses to the awesome 
handiwork of Nature as the 
seasons flow from the 
stormy chaos of Winter and 
Spring and into the steady 
warm and sunny Summer 
months. Likewise, the forces 
of Nature take their hold 
upon the human dimension, 
and we see the human 
animal shed its heavy coat 
and take on more practical 
apparel.

That’s right sportsfans, 
it’s swimsuit season.

The significance of this 
event should not be taken 
lightly. For example, the 
Sports Illustrated annual 
swimsuit issue has world
wide influence, as exhibited 
by the controversy that 
erupted when a UCLA 
c o l l e g e  co -ed  was 
photographed with an anti- 
USC sticker in her dor

Custom Bikinis 
83400

5370 Hollister 683-4482
M-F 9*7 Closed Sat &  Sun

mitory. Many testy Trojans 
took this harmless act very 
seriously.

Closer to home, Santa 
Barbara witnesses the un
veiling of the season’s 
fashions, which results in 
thousands of dollars going 
into the swimsuit industry. 
Stacy Brown, part owner of 
Rio Sunwear in Carpintería, 
sees this year’s trend 
definitely leaning toward the 
traditional bikini.

“ One-pieces have been 
real popular,”  Brown says, 
but she has seen bikinis 
making a bigger resurgence 
in the past four years. 
Deborah from Peaches and 
Cream in Isla Vista agrees, 
stating that two-pieces make 
up 80 percent of her sales.

And as many people know 
by now, neon colors are 
making a comeback. While 
many who have survived the 
neon explosion of the early 
Eighties may be cringing in 
nausea,  m any  a re  
exhuberant. Kim Makature 
says that “ everyone”  in 
Newport Beach last weekend 
was wearing neon, and she 
thinks it is “ neat!”  A  UCSB 
student who would only be 
identified as “ Lisa”  said 
that she likes neon swimsuits 
too, because “ it really shows 
off your tan.”

Surf
By J«ff Kass

Almost everywhere one 
looks in Santa Barbara, 
there is a t-shirt that 
proclaims, ‘I  surf,’ or ‘you 
surf,’ and indeed, any out of 
towner walking down State 
Street or across the UCSB 
Campus, might exclaim, it 
seems like ‘everybody 
surfs.’

While it is not true that 
everyone in Santa Barbara 
does actually surf, the fact 
remains that the ‘surfing 
image’ seem to pervade the 
area, which is seen in the

WE’RE MAKING A
SPLASH

Triathletes from all over are 
discovering our great 

selection and
U N B E A T A B L E  P R IC E S

EVERYONE’S  
A W INNER AT

M.S.O.
Running Shorts............... $6.00
Tri-Shorts........................$7.99
Cycling Sho rts.............. $14.99
Sportights.....................$14.99
Wavelength
Wet Suits................... $150.00

Manufacturers/ Manufacturers 
Sports Outlet 

1134  Chapala St.
965-6652

open Mon-Sat 10-6 
Sun 12-5

“ You either love ’em or 
hate ’em,”  says Deborah. 
She added that though neon 
suits have often included 
black, the fashion now is to 
“ color-splice”  two different 
neon colors together.

Fashion versus function 
has always been a dilemma 
in choosing the right

swimsuit. Kathy Chin says 
that she prefers to swim in a 
one-piece, but two-pieces are 
much better to get a tan. 
Lisa likes bikinis that tie 
around the front for a better 
tan and for swimming as 
well.

Rio Sunwear has solved 
this problem partially with 
their “ bandeau”  bikinis,

which are worn just around 
the chest, but also have a 
detachable strap if one 
wants to go swimming. 
Brown sees the underwire — 
a type of support for the 
bikini top — to be a popular 
i t em  w ith  t o d a y ’ s 
beachgoers. “ Fashion and 
function,”  she says, “ are 
both strong.”

History in S.B.
clothing people wear and the 
‘laid back’ attitude often 
associated with surfers. Yet 
for Santa Barbara, unlike 
other parts of the U.S., the 
popularity of the surfing is 
nothing new. “ Surfing has 
been going on (in Santa 
Barbara) since the ’50s, 
maybe even earlier,”  ac
cording to General Manager 
of Channel Islands surf 
store, Kim Robinson, who 
believed in the abundance of 
quality waves as one factor 
a f f e c t i n g  s u r f i n g ’ s 
popularity in Santa Barbara.

Dave Johnson, owner of 
Progressive Surfboards and 
a Santa Barbara resident for 
18 years, believes that 
surfing did not emerge on a 
grand scale in Santa Bar
bara until 1980, when the 
“ trend towards competition 
helped pick up the industry.”  
While the surf industry of the 
past has been dwarfed by the 
sales and marketing efforts 
of the current multi-million 
d o l l a r  in du s t ry ,  i ts 
popularity in the ’60s and 
’70s was still relatively 
substantial.  Robinson 
believes, “ In the ’60s, sur
fing really became big, there 
was the Beach Boys, Gidget, 
etc.,”  and Johnson noted 
that the first ‘surf clothes’ ; 
Hang Ten, came out in the 
late ’60s.

In the mid-70s, as new 
attitudes and public per
ceptions about surfing 
started to take root, the 
surfing industry began to 
change .  “ A m ore  
professional attitude started 
in the mid-’70s,”  according 
to Robinson. Inherent in this 
‘professionlism’ was the 
beginning of a new image, 
which regarded surfers as 
competent and respected 
a th l e t e s .  W h i l e  the 
association with drugs and 
non-conformity linked with 
surfers of the past began to 
fade, the complete tran
sformation of the surf in
dustry and the surfers 
themselves, on a grand 
scale, did not take place until 
the early 1980s.

“ In 1982, when Tom 
Curren, (a native of Santa 
Barbara), won the first pro 
contest, Santa Barbara 
recognized surfing on a 
worldwide, professional 
l e v e l , ”  according to 
manager of Ocean Rhyth- 
mns surf shop Jeff Lawson. 
A couple of years after the 
new era of surfing had taken 
root in Santa Barbara, the 
rest of the nation also caught 
on. “ Santa Barbara sold out 
In ’83 or ’84, and the rest of 
the national followed a little 
later — maybe ’85,”  Lawson 
added. Yet others feel that 
Santa Barbara was not 
necessarily at the forefront 
of the burgeoning surfing 
industry, “ Santa Barbara 
went along with the national 
trend, there was nothing to 
keep it (surfing), from 
taking off (in Santa Bar
b a r a ) , ”  according to 
Johnson.

In the 1980s, a new type of

surfer emerged; the true 
professional. Due to the high 
commercial visibility of the 
sport and the chance for 
surfers to win large amounts 
of money, one could now 
make a living by becoming a 
professional surfer; it was 
no longer just a hobby or a 
lifestyle, it was a career. 
“ Kids started dreaming of 
becoming surfers,”  said 
Johnson.

Yet the changes occurring 
within the surfing com
munity affected people in 
varying degrees. The surfer 
of the past, known as the 
‘soul surfer,’ did not com
pletely disappear. Com
pared to the bright neon 
designs and flashy moves of 
today’s competition surfer, 
“ Soul surfing was going 
straight and fast in a black 
wetsuit,”  according to 
Johnson. This outward style 
re f lected  an inward 
(Please see HISTORY, p.4A)
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A  Little Style, Please
By Gary Byrd

"...and that's it for me. 
Now to Jake the Snake for 
weather and sports.”  I woke 
up and reached over to turn 
off the obnoxiously loud 
radio alarm. I noticed the 
time. It was 8:00 a.m. I 
stumbled out of bed. Then I 
took my surfboard from its 
designated area within my 
room and unlocked my 
bicycle. With my board 
under my arm and my wet 
suit in my backpack, I rode 
to Sands.

I was close. I could hear 
the pounding of the surf and 
felt the warm sunshine on 
my face and arms. My mind 
was racing with thoughts of 
clean, four foot barrels. By 
the time my destination had 
been reached, I was excited. 
I locked my bicycle to the 
fence. I walked around the 
fence and to the clearing. I 
could see the water.

And my excitement turned 
to animosity; There were 40 
or 50 people out in the water. 
When a nice outside wave 
would come in there would 
be no less than three people 
on the same section. I sat 
down. I put my backpack 
under my head. With my 
board beside me and my toes 
in the sand, I began to 
think...

It seems fKrery time I am 
in the water people are just 
too damn serious. Surfing is 
not a religion, and the water 
is not a church. Surfers are 
similar to skateboarders in 
that they both have an off
beat way of dealing with 
their sport and each other, or 
they used to. Today, people 
are too concerned about 
fitting in while in the water. 
The wet suits and the boards, 
especially, are all alike.

Even when surfers modify 
their equipment to try 
something new they are 
criticized by the surfing 
community. For instance, 
Cheyne Horan came out with 
a new design, the keel fin, 
and soon after he was 
labeled a kook. While in the 
OP Pro Cheyne decided not 
to wear a leash, and once

again labeled a kook by the 
surfing industry. Cheyne 
Horan a kook? Let’s be 
reasonable.

Trying a new design and 
doing something different 
should be no basis on which 
to define a kook. Just look at 
the recent past. In the 70s 
new board designs were as 
common as McDonald’s. As

surfer. Mickey Dora was one 
of these surfers.

One time Dora caught an 
outside wave, and while he 
rode it close to shore he hung 
a BA to the judges. These 
same judges had just named 
Dora surfing’s world champ. 
Today, in the water, you will 
see a group of kids being

far as trying something a 
little different I think that 
would be good for us all. It is 
time to indulge in creativity. 
The water is not a church, 
but rather a place for ex
perimentation.

Surfing in the late 80s has a 
clean cut image. This image 
is fed to us and the younger 
generation by magazines 
and stereotypes which 
people just eat up. It used to 
be that parents didn’t want 
their kids to surf because 
only the “ bad crowd”  sur
fed. Parents would say, 
“ Why don’t you play foot
ball? Now that’s a real 
sport.”  Today parents’ at
titudes are far different, and 
understandably so. Gone are 
the days of the rebellious

áw'qf'CCP,

Spring/
Summer
SALE!

Shorts $5 - 1 
T-Shirts 47

10

Low-Tops 
*19.95 (Reg. »27.95) 
*22.95 (Reg. »32.95) 

High Tops 
*25.95 (Reg. *38.95)

Aleeda, Body Glove and Victory 
Full Wet Suits 

*142 (Reg. »180)

nU'
Skate Decks *32.95 (Reg. »45)

101S

Full Selection Women's Swimsuits 
including BODY GLOVE

Hollister
Morning 
Star X

195 S. Turnpike 967-8288

She S u rfs  Sea S hore

shouted at by a coach on the 
shore. This is a team that 
competes with other teams 
on a regular basis. They are 
trying to make it like foot
ball, but it’s not.

I woke up from my 
daydream. I removed my 
backpack from under my 
head. I opened it up and 
pulled out my blue wet suit. 
After I put it on, I grabbed 
my six foot, thruster, 
squash-tail surfboard and 
walked down to the beach. I 
paddled into the line-up. 
There were 20 people on my 
left and 20 on my right. I 
raised to a sitting position on 
my surfboard, staring 
silently at the horizon and 
waiting for a wave.

By Michel« Hobbs

Probably the greatest 
thing that ever happened to 
me in high school was sur
fing. There were no limits — 
and I don’t mean wave size 
and stormy surf, I mean 
there were no limits when it 
came to getting there. 
Mrs.Schmidt would pick me 
up at 5:30 a.m. so Jill and I 
could surf before school. It 
didn’t matter that we’d get 
to class with wet hair, runny 
noses and salty eyebrows 
because we had just ex
perienced a whole world that 
had nothing to do with 
school, or responsibilities, or 
cliques of people we hated 
anyways. There was this 
sense of accomplishment 
that came from feeling free 
— truly free in a time in our 
lives when there seemed to

be st guideline or boundary 
for everything.

There was an entire year, 
or maybe two, where Jill and 
I didn’t even acknolwledge 
authority because these 
people had no clue as to what 
we were doing when we 
weren’t in school. They 
would not have understood 
that we had to forge notes to 
get out of class because 
Topanga was on fire; we 
didn’t have a choice. We 
were drawn by a force 
outside of ourselves and 
there was no way to describe 
this feeling, you either had it 
or you didn’t.

I can’t imagine not having 
surfed back then. There may 
have been a four or five day 
span where Jill and I weren’t 
in the water but it wasn’t 
without validation: either we 
were sick or there had been 
some kind of oil spill.

Whether we actually surfed 
or not, every day involved 
the intricate process of 
wave-checking and calling to 
see where a swell was hit
ting. I wouldn’t call this a 
process except for the fact 
that this was a ritual that 
occurred every two or three 
hours. It was embarassing at 
the time to explain to my 
parents how I ’d racked up so 
much mileage on the car. 
Sometimes we’d sit and 
watch the surf for up to an 
hour or more so we wouldn’t 
have to drive back. If there 
was an onshore wind at 11 
a.m. with a negative tide at 
12:30 p.m., we’d call it a day 
because Topanga doesn’t 
work well under these 
conditions — especially with 
its characteristic two-foot 
swell.

(Please see MEMOIR, p.4A)

Sundance Ocean Sports
2026 Cliff Drive, Santa Barbara In the Mesa Shopping Center 
966-2474

sundance kids
2022 eliti drive santabarbara nextto sundance oceansports 
963-6969 _ _ _ _  _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _ _
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A Day at 
the Beach

Photos by Tony Pollock

Memoir
(Continued from p.3A)

If Shane or Murph or one 
of the Richards were around, 
ve’d ask them to tell us how 
: used to be, when the beach 
■asn’t public and the houses 

were still there, and the 
waves were always unreal. 
The infamous “ you shoulda 
been here yesterday”  never 
ceased to amaze, but it 
didn’t matter because it 
always blew me away to see 
grown men talk like kids.

If there were no locals 
around, we’d go home, or 
back to school depending, 
a'nd figure out how we were 
going to get our next boards 
shaped. When we finally did 
come up with a design and 
put a deposit down, the 
actual anticipation was 
mind-boggling. I kep having 
these visions of my new 
Zuma Jay flying off Jill’s 
racks and getting smashed 
and nm over on PCH. God, 
17 days never seemed so 
long... when we finally went 
to pick up these precious 
creations, I felt like I had 
just given birth because 
there was no way anyone 
was going to touch my new 
board.

The incredible amount of 
time and money spent on 
surfing are irrelevant when 
you finally wake up to 
corduroy on the horizon. 
There’s no better high than 
the sleepless night of an

ticipation before it and the 
actual materialization of a 
five to seven foot swell the 
next morning.These are the 
kinds of mornings that turn 
into whole afternoons and 
evenings of surfing and 
eating and sleeping just so 
you can surf again. At the 
end of a day like this, when a 
bunch of us would be in the 
parking lot talking about 
how much bigger it was 
going to get in the morning, I 
realized the purpose for my 
existence. All I needed to do 
was surf.

When I look back at this 
now, after four years at 
UCSB, it’s not the same. 
Even though the waves here 
are much more consistent 
and there are a lot more 
breaks, I don’t .have the 
same undiluted passion I had 
for it when I was sixteen. I 
still go out now, but only if 
the conditions are perfect 
and if I have the time. I think 
the reason I ’m so selective 
now is because I don’t want 
to taint something that’s 
meant so much to me in the 
past. Since my time seems to 
be getting increasingly 
limited and my respon
sibilities are skyrocketing, I 
want evey minute I have in 
the water to be worthy of my 
best memories.

I guess the difference now 
is that surfing then was a 
matter of survival, and 
today it’s a privilege.

Surf History
(Continued from p.2A)

philosophy which might be 
called ‘surfing for its own 
sake.’ The soul surfer 
“ wanted to get away from 
society and be at one with 
nature,”  added Johnson. A 
natural outgrowth of the soul 
surfer’s philosophy was a 
suspicion regarding the 
exploitive nature of surf 
contests and the people that 
competed in them.

An overview of the surfing 
subculture of today con
sequently reveals two dif
ferent types of surfers; one 
who is involved in com
petition, and the ‘soul’ 
surfer, according to captain

of the UCSB Surf Team 
Darren Madrigal. “ The 
trends within surfing go 
through the ‘competition’ 
side,”  while “ soul surfers 
will stay the same forever,”  
added Madrigal.

In accordance with the 
long history of surfing in 
Santa Barbara, the amount 
of surefers continues to 
increase. “ When I started on 
the UCSB surf team in ’72,12 
men (made up) a surf team, 
and it was hard to find 
people — now 40 or 50 will be 
at try-outs,”  observed 
Johnson. Madrigal noted 
that not only are there more 
surfers ‘out in the water,’ but

“ there is a greater number 
of people who want to 
learn.”  Other people in
terviewed also predicted an 
increase in surfing and other 
beach-related sports, such 
as beach volleyball, as 
coverage on such stations 
like ESPN, and sponsorship 
money increases.

For example, Lawson 
noted that in 1988 the total 
‘purse’ for surf contests was 
about $1,555,000, while in 
1989 it is estimated to total 
$2,600,000, but added, "The 
trend will eventually die.”  

Despite the enormous 
growth of the surf industry, 
many believe that surfing

overall has not been ‘sold 
out’ to people who do not 
really understand or car? 
about the sport. This is due 
in large part to the fact that 
many of the big surf com
panies such as OP, 
Quicksilver, Gotcha, and 
Billabong, (referred to by 
Madrigal as “ the top four” ), 
are owned and run by sur
fers themselves.  Y e t  
Madrigal acknowledged that 
some of the companies, such 
as Stussy, are trying to 
return to the ‘roots’ of 
surfing and will sub
sequently refuse to deal with 
people who may exploit the 
surfing subculture.
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Summer’s Here Boys & Girls, 
Time to:

SHOP

Ail Wetsuits by Ripcurl,
O ’Neil 20% OFF

Jackets by Quicksilver, Billabong, 
Ripcurl 30% OFF

Now Arriving:
Summer Fashions by: 
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5752 Calle Real, Goleta 967-7151


